ESTABLISHED 1878 


THE CANNED FOOD AUTHORITY OF THE WORLD 


Entered as second class matter at the Post Office at Baitimore, Md. under Act of March 3, 1879. 


SUBSCRIPTION, 


U. S.....$3.00 per year 
Canada.$4.00 per year 
Foreign $5.00 per year 


Vol 45 Published at BALTIMORE, 


(every) MONDAY, JULY 10, 1922 


No. 46 


TIN PLATE ‘BLACK. IRON 


OU are not in the business of buying 

and selling containers, although you 
do both. Your business is to make or pre- 
pare and pack a product or products that 
you can sell at a profit. 


Our business is to furnish containers that 
make it possible for you and a host of 
others to distribute your product in the 
quantities and in the form that lead to 
the most profitable sales. 


What does lead to the most profitable 
sales—in the long run? 


We can agree that service to the ultimate 
consumer is the answer. 


We accept the responsibility of partner- 
ship with all users of Canco Containers 
in service to the consumer. 


We are making every endeavor to dis- 


Canco Containers 


American Can Company 


GALVANIZED !tRON FIBRE 


charge our obligations in this partnership 
in a 100% fashion. Our service to you is 
an important part of your service and 
your customers’ service to the consumer. 
For you are selling not only your product, 
but also delivery of the product, intact and 
attractive to the consumer. 


Our manufacturing facilities, the loca- 
tion of our factories and our brozd ex- 
perience with packing problems naturally 
make our average performance eco- 
nomical, prompt, intelligent and mutu- 
ally profitable. 


But wedo not stop there. We are making 
unremitting effort to raise the standard of 
our “average performance” by earning 
new respect for Canco Containers and 
Canco Service every day in the year. 
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THE CANNING TRADE. 


J. T. DOWLING 


PATENT ATTORNEY 


631 MUNSEY BUILDING fl 
BALTIMORE, MD. 

SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C. 


TRADE MARKS 


MYRON H. SHAW aie 
Broker & Manufacturers’ Agent cider 


604 STATE-LAKE BUILDING 
Chicago, Ill. 


Phone Randolph 2033 


Tomato Products 
Sauer Kraut 
Cooperage 


130 N. WELLS STREET 131 STATE STREET 
; Chicago, Ill. Boston, Mass. 
: C.L. JONES & CO. : 
: BROKERS 
7 CANNED FOODS AND PRESERVERS SUPPLIES 3 
. (We can serve a few more desirable accounts) t 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH-Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 


HS 
JOS. M. ZOLLER & CO.. INC. 
CANNED FOODS, CANS. Py 
BOXES, PACKERS’ SUPPLIES BROKERS ‘ 
Phones: 205-206-207 Phoenix Bidg. ¢ 
PLAZA 1140 & 4484 BALTIMORE, MD. : 
CANNED GOODS EXCHARGH : 
Year 1922-1923 
President, John R. Baines. 
Vice-President, W. H. Killian. 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 
COMMITTEES 
Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 
Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 
Committee on Commerce, D. Stevenson, H. E 
Jones, J. A. Killian, E. F. 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 


Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R. S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 
Hospitality Committee, W.E. Lamble H. W. Krebs, 
~ Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 
F. A. Torsch, Herbert C. Rob- 
: erts, H. L. Fleming. 
Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 4 
Counsel, Jno. C. Beeuwkes 4 
Chemist, Chas. Glaser. ra 
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CHISHOLM-SCOTT CO. 
Founder of the GREEN PEA 


VINER SYSTEM 


A Thirty Year Record of 
Satisfactory Accomplishment 


Oo 


( WHITE STYLE ) 


Solve the Viner feeding problem 
BUILT TO LAST 


UNDER CARRIER SEPARATOR 


An economic necessity 


71 E. State St., Columbus, 0. 


° 

° 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


DETROIT, MICH. 


OMAHA, NEB. 
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Canadian Plant 
HUNTLEY MFG. CO., Ltd. 
Tillsonburg, Ont. 


HUNTLEY MFG. CO. La 


P. O. Drawer 25 


Fill them fast and economically. If 
you have string beans or other similar 
stock to put in cans, cut out the expen- 
sive hand system for the MONITOR 
machine will do more of it and do it better. 
The machine is made in two models and 
is a decided success. Try it 


SPECIAL AGENTS 
A. K. ROBINS & CO. 


Ont. 
BERGER & CARTER co. 
San Francisc 


Calif. 
M. T. WALSH MFG. co., 


SILVER CREEK, N. Y. 


Milwaukee, Wis.. 
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An Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributor are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U.S. 
Canada and France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, | Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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SOUND BUSINESS JUDGMENT 


makes it imperative that your stocks be carefully 
covered against fire loss from the beginning of your 
pack, until the last of your stock is shipped. You 
cannot afford to add the hazard of fire loss to the 
responsibilities of your business, when through 


CANNERS EXCHANGE SUBSCRIBERS 
AT 


WARNER INTER-INSURANCE BUREAU 


you obtain absolute protection against this loss at a 
low net cost, which has averaged much less than 
the usual insurance premium. 


Address your instructions to 


Lansing B. Warner, Incorporated. 
155 E. Superior St., 
Chicago, IIl. 


Officially endorsed by National Canners Association. 
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The Blue, Red and hite Package (sealed) 
Identifies the Product 


Sealed at the The“National” 
d 
factory, to guar trade-mark on 
against substi- Pusad every package 
tution and pro- us implies quality 
vide purity to National and uniformity. 
the user. 
Food Colors 
CERTIFIED 
THIS CAN CONTAINS ONE POUND 
CERTIFIED FOOD ¢oI names of the 27 
tents, c early PACKAGE NO. AN righted, and 
stated, is your designate a true- 
or fraudulent NATIONAL CHEMICAL ConPanty 
measure. New York,US.A. 


Each package 
sold is stamped 
with the Govern- 
ment lot number 
and an individ- 
ual package 
number. 


Every “National” Food Color, whether a 
primary or a blend, is certified to and tested 
by the United States Department of Agri- 
culture, Bureau of Chemistry. This is to 
secure purity, and absolute standardization 


Insist on this package — 
every one bears the name of the maker— 


National Aniline and Chemical Company, Inc. 


New York Chicago Philadelphia Montreal Providence 
Boston Hartford Charlotte . Toronto San Francisco 


Sold by Leading Supply Houses and Jobbers 
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this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 


Published by 
THE CANNING TRADE 


Every factory in the business should have a copy of | 


No. 46 
WEEKLY REVIEW 


Most Too Much Holiday—Market Shows Activity—Deluges of 
Rain Hurting Crops—Pea Pack Disappointing in Yield 
—Corn Stocks Clean‘ng Up—An Important Cor- 
rect'on in Recently Announced Can Prices. 

This has been a week very badly broken up by holidays, 
and the market has shown the result of it. Business was not 
resumed, after Saturday noon’s closing, until Wednesday morn- 
ing, and then men came back sunburned or so tanned as to be 
slowed down from their usual gait—needing a rest after their 
holiday! For it is strange, but true, that a rest is needed after 
such a holiday or the usual vacation. Man is much like an 
auto: when he begins again he has to go into first or low, 
then into second or intermediate, and finally into high before 
full speed ahead is possible, and it takes about three days for 
that procecs. Now udd three days to Wednesday’s beginning, 
and the week is done. 

Most markets had a quickening punch put into them by 
the announcement, on the part of the big California fruit can- 
ners, of the 1922 fruit prices. These were announced on 
Thursday of this week, and there was thus ended the long sus- 
pense and at the same time the claims of buyers that they 
muct await these fruit prices. The new prices are printed in 
detail in our New York market, though they have been quoted 
in all other markets, as they might well be here; but there is 
no need to repeat, and we refer the interested reader to that 
department for them. They are higher than last season’s, but 
actually lower than the market had anticipated, so that they 
may be said to be very satisfactory; and while it is yet early to 
state how they have been acted upon, it is said the buyers have 
acted quickly and well up to the best expectations. The buyers 
have learned that they gain nothing by waiting with the Cali- 
fornia canners, and that if they need these goods they will do 
well to take them quickly; so we expect to learn that the an- 
ticipated packs have been quickly sold up and that prices have 
been withdrawn long before our next issue. The fruit situa- 
tion on the Coast is good, but the growers are high in their 
ideas as to prices, and the canners determined to pack no more 
than the orders in hand. The buyer who figures upon the sur- 
plus this season is reckoning without his host. 

The accumulation of orders over the holidays has kept 
the brokers busy and in good humor this week. The steady 
buying in comparatively small volume is taking up both spot 
and future goods to a greater extent than might be supposed. 
Most spot goods are getting down to the vanishing point. 

Corn has had a heavy demand and in quite sizeable lots 
in all sections of the country, so that spot corn looks very 
much better today than it has for many months. Those who 
are in a position to know say that the carryover, if any, will 
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be so small as to be easily handled. This is the result of the 
determination of canners not to hold the goods, and at the 
low pricec—as low as 80c for standard Maine style—the goods 
have been going out in a steady stream. This article well 
demonstrates how low the supplies of all handlers of canned 
foods have become—we mean the handlers other than canners 
—and that when they see prices which look right to them, 
they do not hesitate to take the goods. Maine reports being 
cleaned up on spot corn, and that the sales of futures are 
pretty nearly up to their expectations of a pack this season, 
especially in view of the very unfavorable weather they have 
been having in that down-East State. They have had more 
than a fair share of the deluges that have visited the entire 
Eastern seaboard, deluges that have done real damage to crops. 
Corn is not a crop that can stand having its feet in water, espe- 
cially over long periods of cool weather, and that is just the 
condition which Maine has had for the past fortnight. In this 


immediate section, while we have had too much rain and too’ 


many severe wind storms which laid low whole fields of corn, 
as a whole we think the crop has not suffered badly. It has 
been hard hit in spcets, of course, but, broadly speaking, the 
crop is making fair progress, and in some sections good prog- 
ress. If the weather will clear off and turn warm, corn here 
will catch up anything it has lost. The whole country this 
past week has shown unusually low temperatures, runing from 
40 degrees to an average of only slightly above 50 degrees in 
all the great sweet corn growing regions, and that is not good 
corn weather. Where they have not had too much rain, so a3 
to leave the fields under water, the damage may not be heavy; 
but it will take good hot weather from now on to make a good 
corn crop. And, as we have said, this holds true in all the 
corn-growing States. No State has a heavy acreage of corn 
this season, and a rash prophet might make a shrewd guess in 
saying that the corn crop and pack will prove very much 
lighter than is now generally figured. There would seem to 
be no hazard in predicting a lower than normal yield and pack 
of corn for 1922. We expect to see the corn market steadily 
improve from now on. 


The tomato crop has not suffered from the almost daily 
visitation of heavy rains. There possibly have been some blos- 
scms knocked off, but the plants have made good progress and 
will supply the blossoms later if the weather is favorable. Some 
of the early pickings of tomatoes are coming to market, and 
in rather good supply, due largely to the fact that growers 
have learned that it is well to start their tomato plants earlier 
than they used todo. The agricultural authorities advised this, 
and the growers have followed their advice. As a consequence 
it may be that tomato canning will commence earlier than 
usual this season, but it all depends upon the brand of weather 
we get, and the weather has been a more than usually uncer- 
tain quantity, and a very dangerous thing to depend upon this 
year. If Dame Nature goes through the balance of the season 
as erratic as she has been thus far, it will be almost as dis- 
astrous for all crops. Crop hazard looms very large, and must 
be taken into consideration this year more than ever. 


From up in the great pea-packing States of New York and 
Wisconsin come reports of disappointing yields, lighter than 
they have been for many years. Frank T. Stare, who lives 
among pea vines in and around Wausau, Wis., writes on July 1: 


So far the 1922 pea pack has been a serious dis- 
appointment. Down-State packers, and those in the 
western part of the State, are practically through with 
their Alaskas. The yield has been very unsatisfac- 
tory. 55 to 60 cases to the acre is very common; 
some have had better yields; some worse. 


Our field men are reporting considerable actual 
damage by lice. As much as a hundred acres, at some 
points, are utterly ruined. And it will probably be 
much worse on the sweet peas. The actual damage 
by excessive rains has been much larger than our 
first reports indicated. These things, together with 
earlier damage by hail, wind, ete., have destroyed 
thousands of acres of peas, and have all contributed 
to a very unsatisfactory yield. 

The weather has continued cool. The crop has 
matured slowly. This has enabled most packers to 
handle their pack easily. They have not been rushed. 
They have cut their peas young. This is reflected by 
an unusually large percentage of small peas of the 
better grades and a correspondingly small percentage 
of standard peas. There isn’t a Chinaman’s chance 


of making anything like a full delivery on standard 
Alaska peas, 


of the canners. 
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x The sweet pea pack is just starting. Most any- 
thing may happen to it. It may be a bumper pack, 
or it may peter out to nothing. Your guess is as 
good as mine. My hunch is still working. 


The wild scramble for standard peas continues. 
Standard No. 4 Alaskas are practically unobtainable. 
Certainly not under $1.05. Limited quantities of 
standard No. 3 Alaskas are available at $1.15. It is 
possible to pick up a few standard No. 5 sweet peas 
at $1.05. Extra standard peas are an excellent pur- 
chase, especially No. 4 Alaskas, No. 4 sweets and No. 
5 sweets. 


Will the pea packs of these two States follow, to a more 
or less degree, the example of the East and Indiana? If they 
do, it would only be but following out the unexpected that 
has happened with nearly every crop this season. 


The fruit crops of this section will average from 40 to 50 
per cent at best, and while some other sections show slightly 
better indications, all of them have yet to face the storms and 
damages which seem to characterize this year’s weather con- 
ditions. Thus far the most promising fruit prospects have 
failed dismally of expectations in all fruit-growing sections. 
California has good fruit crops in the main canning varietie’, 
but there the growers have put the prices almost out of reach 
In the Far Northwest, which has come to be 
a great fruit-producing and canning region, crops are giving 
no better promise than in the East. The buyers know this and 
are demonstrating the truth of it by covering their wants while 
the canners are in the humor to accept business. 


Market prices are showing the effect of a stronger feeling 
in all lines. There are but few changes this week, as you will 
note by reference to our market page. 


An Important Correction—Last week we announced a 
change of prices in cans by the American Can Co., and the 
new figures were carried in the column adjoining our market 
page. The prices as quoted were correct, but in the body of 
the letter from the American Can Co. we failed to change the 
old effective date of January 11th. The announcement of 
these new prices, due to the lower freight rates, was dated 
July 1st, and the effective date was set as July 1st, and it 
should have been so changed. We regret this mistake, the 
oversight in making the corrections, and are taking this means 
te explain it. The proper wording of the whole announcement 
will be found in this week’s issue as it should have appeared 
last week. 


THE VALUE (?) OF STATISTICS, 


“If there is any prominent citizen with whom the follow- 
ing story has not been connected,” says a local paper, “we hop? 
some public-spirited person will see that the oversight is reme- 
died. However, the Towson Jeffersonan is keeping up the good 
work with the following item headed ‘Unver End Resident Has 
Been Dead and Did Not Know It.’ Then follows this: ‘At a 
recent anti-tobacco meeting the speaker stated that carefully 
compiled statistics showed that for every cigar smoked, a man 
shortens his life three years. 


“At this point, we have been told, Judge Benjamin G. Miller, 
of the Orphans’ Court, rose up and asked if the figures were 
accurate. On being assured that they were, the Judge replied, 
‘If your statistics are accurate I’ve been dead over 300 years.’ ” 


A. G. HAYES 


-:- CANNED FOODS BROKER =-:- 
408 Stewart Building Cor. Gay & Lombard Sts. 
BALTIMORE, MD. 
Phone, Plaza 4649 
Quality accounts solicited Particularly Tomatoes 


CANNING MACHINERY 
FRUITS * VEGETABLES: FISH-Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 
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The Sinclair-Scott Co., 
Baltimore, Md. 


Manufacturers of 


PULP Machines and Pulp Finishing 
Machines for Tomato Canners 


and Catsup Makers. 


“Perfection” Power Cranes. 


Peach Paring Machines. 


Pea Graders. 
Pea Hullers. 
Friction Clutch Pulleys. 


No. 30 A Automatic 


Strip Feed Press 


This Automatic Strip Feeding Press is adaptable to the 
rapid and economical production of can ends or other 
articles made from tinplate or light sheet metals up to 4” 
round or square. The feeding mechanism is entirely au- 
tomatic giving an output of from 60,000 to 100,000 a day 
and is arranged ‘so that change gears may be utilized for 
handling from 3 to 20 cuts to the strip and stock up to 29” 
in length. The positive action of feed not only allows a 
high capacity, but insures an accurate register for decorat- 
ed work, as on all our automatic presses an improved 
friction brake is provided which does not engage crank- 
shaft until clutch is released. Toprevent damage to dies, 
press is equipped with a recent improvement which auto- 
matically stops the entire mechanism when conditions 
are not entirely regular. Standard equipment includes 


attetlaands for one size only with exception of dies. Attachments for additional sizes 
can be promptly furnished at extra cost. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. 


7600 Racine 
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The 


Markets 


NEW YORK MARKET 


The New California Fruit Prices—Lower Than Generally Ex- 
pected—Tuna Prices Announced by Van Camp—Inde- 
pendent California Canners Also Name Prices. 

Buyers Like the New Future Contract. 

California Tomatoes Offered on 
This Market—Notes. 

New York, July 7, 1922. 
Corporation Names Opening Prices—The long awaited open- 
ing prices of the California Packing Corporation were received 
in this market on Thursday afternoon. The prices are a little 
higher than those on the 1921 pack, but are a little lower than 
the trade had anticipated. 
Prices on the featured brands of the Corporation are: 


Varieties. No.1 No.2 No. 2% No. 10 
1.60 2.00 2.70 9.50 
Apricots, Peeled .......... 1.85 2.25 3.15 10.50 
Cherries, Royal Anne...... 2.25 3.00 3.90 13.00 
Cherries, Black .......<.5. 2.15 2.75 3.75 12.50 
140 165 2.35 7.00 
Peaches, Yellow .......... 1.40 1.75 2.85 17.50 
Peaches, Yellow Cling...... 1.55 2.00 2.60 8.50 
Peaches, Melba Halves..... Maken. 
Peaches, Y. C. Sliced...... 155 2.00 2.60 8.50 
Peaches, W. C. Sliced...... 
1.90 2.385 3.25 10.75 
1.45 1.70 2.30 6.85 
130 150 215 725 
Plums, Green Gage........ 1.30 150 -2.15 17.25 
Raspberries, Red .......... 


*Berries packed in enamel lined cans. 

All prices per dozen, f. 0. b. cannery. For steamer ship- 
ment, f. a. s. prices, add to the list prices specified above 5 cents 
per dozen on No. 2% tins; 5 cents on No. 2 tall tins; 2% cents 
on No. 1 tins, and 15 cents on No. 10 tins. Orders subject to 
the Corporation’s confirmation and approval of assortment and 
subject to terms and conditions of its regular canned foods 
contract. Prices on loganberries are advanced from the earlier 
opening basis named a short time ago. 

Van Camp Quotes New Tuna—Opening prices on 1922 pack 
California tuna fish have been named by the new Van Camp Sea 
Food Co., Ine., the corporation organized following the merger 
of most of the leading tuna canners. The prices are: 


Whitemeat Bluefin Striped 


New ones oval sardines are quoted at $4.25. 
f. o. b. cannery. 
Virden’s Fruit Prices—The Virden Packing Co., of San 
Francisco, quotes new pack canned fruits as follows: 
No. 2% Tins. 


All prices 


R. A. 


Apricots. Peaches. Pears. Cherries. 
ss 2.00 1.95 2.50 3.00 


Independents Name Prices—Opening prices have been re- 
ceived from the Lodi Canning Co., and the Monta Vista Can- 


ning Co., two of the California independents. These prices are: 
Y.F. Bartlett R.A. 


No. 2% Tin Apricots Peaches Peaches Pears Cherries 
oo $2.85 $2.70 $2.50 $3.50 $4.00 
ee ee 2.60 2.45 2.20 3.15 3.60 
cy) eee 2.25 2.15 2.00 3.00 3.35 


Several other independent canners are also out with their 
prices this week, mo:t of them being about in line with those 
given above. 

Hol day Dulness Ruled—The past week was a quiet one 
in the New York canned foods trade. The extended holiday 
over the Fourth, lasting, in many instances, from Friday night 
to Wednesday morning, broke up things to such an extent that 
the entire week was practically wasted. However, as trading 
had been dull up to the start of the holiday period, and still 
continues quiet, canned foods traders figure that they have not 
lost much. 

New Contract With New York State Canners—W. L. 
Juhring, of R. C. Williams & Co., chairman of the Contract 
Committee of the National Wholesale Grocers’ Association, 
announces the definite completion of a new uniform contract 
with the New York State Canners’ Association. ‘The liability 
and delivery clauses of the New York form are of chief inter- 
est,” says Mr. Juhring. ‘‘In the liability clause the seller 
agrees, if he sells futures in excess of the capacity of his plant 
or does not provide proper acreage based on the last five years’ 
acreage, to deliver 100 per cent, and he loses recourse to the 
benefits of the delivery clause. In the delivery clause the seller 
agrees .to make 100 per cent delivery, unless for reasons be- 
yond seller’s control, including crop failure. In these events 
remaining stocks shall be pro-rated. When delivery is less 
than 100 per cent, the buyer may require an investigation and 
a certificate from the New York State Canners’ Association 
justifying such delivery. The expense of the investigation 
shall be borne by the party ruled against. Arbitration is pro- 
vided for in all the National’s markets.”’ ; 

The new contracts, putting the canners’ associations on 
their honor in case of delivery dispute, is greatly approved by 
the trade. It puts an end to constant bickerings and gives the 
canners credit for being what the great majority of wholesale 
grocers believe them to be—100 per cent straight and honest 
business men. 

Wet Weather Damages Crops — Reports received from 
numerous canning centers up-State indicate that the continued 
heavy rainfall is causing material damage to the growing can- 
ning crops. Beans have been especially hit by the unfavorable 
weather, rot having shown up in many fields. The corn crop 
is also progressing unfavorably, and canners are apprehensive 
of a very poor corn pack unless immediate improvement in the 
weather is' shown. 

Offer New Tuna Fish—California tuna-fish canners are 
offering new pack for shipment during July and August at the 
following prices: White meat, quarters, $4.60; halves, $7.50; 
ones, $14.00. Yellow-fin or blue-fin, quarters, $3.40; halves, 
$5.75; ones, $10.50. Striped, halves, $5.00; ones, $9.00. 
Bonits, halves, $4.25; ones, $8.50. Yellow-tail, halves, $4.25; 
ones, $8.50. All prices per case, f. o. b. factory. 

Crushed and Grated Pineapple Selling—The advertising © 
campaign launched by the Association of Hawaiian Pineapple 
Packers to popularize crushed and grated pineapple with the 
consumers of the country is meeting with immediate results. 
Many of the pineapple canners are entirely cold out of new 
pack crushed and grated and the spot market is taking on more 
activity. The chain stores are featuring crushed and grated 
in their advertising, and are getting a good call for the prod- 
uct. Stocks of old pack sliced pineapple offering in this market 
are very limited in volume, and the market is in a nominal 
position, prices varying according to brand and seller. There 
is practically nothing in old pack sliced available for shipment 
from the Coast, except heavy export buying having materially | 
depleted holdings. 

Keyless Quarter Sard'nes Up—tThe Seacoast Canning Co., 
which has been the lowest canned sardine seller for months 
past, has named another advance in quarter keyless sardines, 
making the present price $3.10 per case, f. o. b. Eastport, Me. 
The run of fish has been very backward this season, and many 
of the canners are greatly oversold as a result. 
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cost little 
- for their bulk 
quality 


‘Write for samples 
and prices: 
The United States Printing 


55 Beech Street, Cincinnati 
439 Cross Street, Baltimore 


Label Pastes 


For Canners 


TINNOL The only strictly neutral 


Paste for labeling on tin. Sticks 


on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 
barrels. 10-gal. kegs and5-gal. kegs, 
CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 


or live steam. No acid. Willnotstain. Can be usedon KNA PP or- 
other labeling machines. 


Packed in 300-lb. barrels 150-Ib. barrels, 100-1b drums, 50-lb-drums 
25-lb. drums, 10-]b. bags. 


ARABOL WHEAT PASTE POWDER. Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


The KNAPP LABELING MACHINE 


has labeled millions upon millions of cans in 
the last 25 years. G] Some of the old machines 
are still doing a full day’s work. GQ, Ask for 
our new catalog showing our latest model 
Labeling and Boxing Machines. 


‘O42 FRED H.KNAPP COMPANY 


LABELING. WRAPPING and BOXING MACHINES 
General Offices: Yonkers, New York 


Chicago Office: 444 West Grand Avenue 
Pacific Coast Dealers: Berger & Carter Company, 365 Market St. , San Francisco 
Canadian Dealers: The Brown-Boggs Company, Ltd., Hamilton, Ont. 
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Light Future Tomato Buyimg—Canned tomato buyers are 
apparently affected by the reports of a pending heavy pack of 
tomatoes, and are still holding back from covering their early 
season’s requirements to any great extent. Canners continue 
to offer No. 1 standards at 52%c, 2s at 77%c to 80c, 3s ai 
$1.12% to $1.15, and 10s at $3.50 to $3.75. Local distribu- 
tors are picking up a car here and there where canners quote 
out at prices below the generally accepted market basis, but 
there is little inclination to buy in any real wholesale quantity. 

Offer New California Tomatoes — New pack California 
tomatoes, solid pack, are quoted at $1.45: on 2%s and $1.10 on 
2s, with 10s quoted at $4.65 per dozen. Standards in puree 
are held at $1.10 for 2%s, 90c for 2s, and $3.25 for 10s. All 
prices f. 0. b. cannery or steamer, for shipment in September 
or October. Very quiet buying of future California tomatoes 
is reported at these figures. 

Indiana Peas Sold Up—Indiana pea packers have their 
new pack well sold up. The Hoosier State canners got a large 
volume of business this year from buyers whose purchases of 
Southern standards were cut down by the short deliveries re- 
sultant from the short pack. Some of the Indiana canners have 
been obliged to resort to pro-rating to fill their orders, but it 
is reported that most of them are delivering in full. No. 2 
sieve extra Alaskas are quoted at $1.75, with 3 sieve at $1.25, 
and 4 sieve at $1.10 per dozen. On standard Alaskas, 2 sieve 
are quoted at $1.50 and 8 sieve at $1.10. The quantities avail- 
able at these prices are light, however. 

F. O. P. Contract in Use Again—Canners will be inter- 
ested in learning that the Firm at Opening Price contract, 
which caused so much bitter feeling between canners and buy- 
ers at the time California packers were using this form, has 
again made its appearance, this time in the dried fruit trade. 
The California Prune and Apricot Growers’ Association is 
booking business on this basis on 1922 goods, and is meeting 
with some success. The Association will can a varied line of 
prunes from its 1922 crop. 


canner. “NEW YORK STATER.” 


MAINE MARKET 


Continuous Rains Hurting All Crops—Trade Being Hurt, Also 
—Spot Stocks All Gone—Future Corn Is Selling More 
Actively — Crop Damage Ending Future Sell- 
ing—Lobsters Being Distributed. 

Portland, Me., July 7, 1922. 

The continued rains are doing great damage to Maine’s 
crops, both of vegetables and of summer visitors. With 11 
inches of rain in June, against a normal precipitation of 3.6, 
and several showery and rainy days already in July, the fields 
are very wet, the rivers and lakes at freshet pitch, and it seems 
as though only immediate hot, sunny weather could save even 
a part of the corn and potatoes now growing. Some of our 
best farming sections are intervale land, and in one town at 
least twenty acres of such land planted to corn is now under 
three inches of surface water. 

This weather has also discouraged the tourists, and slowed 
up the provisions. business noticeably. This dampens the new 
interest which buyers were showing in spot and future canned 
foods, and retards the trading considerably. 

The spot stocks of Maine canned foods are practically ali 
cut of the market, and as a whole have brought very satisfac- 
tory prices. Fancy corn cleaned up at $1.60, extra standard 
at $1.30, and standard at $1.10. Stringless beans were closed 
out at $1.30 for twos, and $5.50 for No. 10s. Apples dragged 
along for some months, but are moving now, and are fast get- 
ting out of the market. Good apples can be bought at $4.50, 
and have sold this past week at $4.75. There are broken lots 
which can be picked up at less money to close out, but stocks 
are really almost gone. 

Future corn is selling more actively, although prices have 
not advanced. Owing to the fact that future sales were only 
€0 per cent of the estimated pack, there is no danger at pres- 
ent of the crop failing sufficiently to cause a pro-rata delivery. 
Not even the oldest or wisest packer has experience to teach 
the result of such disastrous rains as we have had for the past 
three weeks, and none will presume to make an estimate on the 
damage that may be done, or the possible recovery of the crops 
if we have favorable weather from now ’til October. Firms 
that were already well sold up are now opening negotiations 
with other packers who still have plenty to cffer, and this is 
a good sign of a bare market later on. Today corn can be 
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bought at $1.35, with a possible concession of 2%4c per dozen 
if fibre cases are acceptable. 

Golden Bantam corn has had an increased sale this year. 
and the acreage has also been added to as the sales advanced. 
Of course, now there is no chance of making further increase 
in the production, although the demand remains very good. 
Golden Bantam has sold consistently at $1.60 f. o. b. Maine 
cannery. 

Stringless beans will be the first of the new goods to go 
into consumption. One packer estimates that his pack will 
doubtless open between the 20th and 24th, and buyers are 
already waiting for the new pack for current orders. The 
spot market has been bare for several months. While future 
sales have been very active, beans can still be bought, and at 
the opening price of $1.20 cannery. No. 10 beans have sold 
at $4.75 in the old-style crate holding a dozen tins, but buyers 
have been so insistently demanding a 6/10 case that an alter- 
nate price of $5.00 has been named for this package. 

Apples have been quoted on the New England market at 
$4.25 for 1922 pack, and the few packers who put out this 
price admit their surprise at having already received quite a 
bit of business. As a rule, Maine apple canners do not care to 
go into the market until the fruit and produce buyers have 
created some definite basis for buying from growers. This is 
not a passive attitude, but a matter of discretion, taught by 
the experience of past years, and proves more economical than 
entering into decided competition with regular apple buyers. 

.Lobsters are being distributed in all markets, mostly on 
the basis of part deliveries on contracts. Until the pack is 
actually completed and the last count made, it is not fair to 
deliver in full-to any customer. Prices are still quoted very 
high, around $4.75 to $4.85, and even at that figure the pack- 
ers are having great difficulty to obtain the fish in competition 
with Canadian canners. “MAINE.” 


CHICAGO MARKET 


Salmon Prices to Open Higher Than Last Year—Corn Selling 
in Large Lots—Spot Corn Working Off Well—No Spot 
California Fruits Here—Fresh Fruits and 
Vegetables Plentiful and Cheap—Too 
Much Holiday This Week. 

Chicago, July 7, 1922. 

The California Packing Corporation announces its prices for 
the 1922 pack this week. This was done on the sixth of July. 
(They are given under the New York Market in detail.) 

Canned Salmon is reported to be selling well as the weather 
is favorable and a heavy export business in salmon is reported. 
The supply of fancy Columbia River Chinook salmon in this 
market is said to be about exhausted, and this is especially the 
ease in flat and ovals, which are scarcely to be had at any 
price. The report from the Columbia River is that the run of 
salmon so far has been insignificant and that the very high 
water is keeping the season back and will probably shorten the 
season and the output of salmon from that river. 

The opening price of fancy Columbia River salmon is going 
to be twenty-five cents per dozen higher for 1922 than it was for 
1921, at least that is the information coming to this market. 

Sales of more than one hundred thousand cases of canned 
corn for immediate shipment are said to have been made in 
the past week, and stocks of the 1921 pack are gradually going 
into consumption. It is anticipated that the carry-over of 
canned corn, if any, will be very small. However, it is realized 
that much of the canned corn now being nurchased will be used 
in the coming distributive season and will displace the purchas- 
ing of that or an equal quantity of the output of 1922, but that 
is not an important consideration, as the output of 1922 will 
take care of itself, for the sale of futures has been heavier than 
many suppose. 

There are no spot California fruits of worth while quanti- 
ties in first hands, and very few in second hands, and the new 
pack will come on a comparatively bare market. 

Very little business in canned foods has been done in this 
market for about four days, the holiday over the Fourth having 
practically extended to that time. The market is swamped with 
fresh produce of all kinds from the South, and prices of it are 
very cheap, 

A good big watermelon can be bought for 40 cents, and 
good cantaloupes are purchasable at 10 cents each. Fresh to- 
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Just think of operating a Husker 


four seasons on a repair bill of 


89c 


Less than $0.23 per machine per year, over the four 
year period. 
Not for one machine, mind you, but for 112 
machines. 
This was the Portland Packing Company’s experi- 
ence with Peerless Huskers. 

400 concerns operating over 4000 Peerless Husk- 

ers will tell you that the Peerless holds up season 


after season with repairs few and far between— 
it is always going, each hour, every day. 


Are you ready to can corn Economically in 1922? 


Peerless Husker Company 
517 Cornwall Avenue Buffalo, N. Y. 


We are -the sole manu- 
facturers of 


Peerless 


Huskers 

Corn Washers 
Syrupers and Briners 
Rotary Exhausters 
Tomato Washers 


This is the Year of all years 
to install reliable equip- 
ment. 

You cannot afford to oper- 
ate machinery that is not 
100% efficient, or that is 
breaking down during 
your rush, and preventing 
your canning Quality Foods. 


J 
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CALIFORNIA MARKET 


Cpening Prices on California Fruit Just Named—Packing of 
Asparagus Continues—Cherries Receiving Attention— 
Apple Prices Announced—Ship Rate War On— 
American Can Co. Case Up for Hearing 
—Cther Items of Interest. 


San Francisco, Cal., July 6, 1922. 


At this writing it can still be said that the large packing 
interests have not as yet named opening Prices on California 
fruits, but in all probabilities these will have been announced 
before this report can be published. The prices being paid for 
canning stock are slightly higher than was thought likely a 
few weeks ago, when estimates indicated that a very large 
fruit crop would be harvested, and opening prices may be higher 
than those quoted by smaller, independent interests. Consid- 
erable export business has been booked, and there has been 
some cutting of prices to secure this; but the real business of 
the seacon has not as yet been placed. Such trading as has 
been done so far has been largely to determine the trend of 
the market, especially on the part of large interests. Small 
canners have made efforts to dispose of as much of their pack 
as possible before the large packers name their prices, and 
some have been quite successful in this by guaranteeing that 
their prices will be below those of the C. P. C. Just how the 
opening rates will be received by the trade in general is a ques- 
tion, since some European brokers are reported to be advising 
their trade to place orders for only a portion of their require- 
ments. California packers are of the opinion that the opening 
prices will be lower than those which will be in effect later in 
the season. 


(Since sending the above as predicted, prices on 1922 fruits 
have been named, and doubtless will appear elsewhere in this 
issue.) 


The packing of asparagus is continuing beyond the usual 
date, in an effort to fill orders as fully as possible; but the 
output between now and the middle of the month, when pack- 
ing will cease, will be light. Contracts with growers expired 
the last of June, but packers are securing additional stocks by 
arranging to pay a bonus to both cutters and growers. While 
the pack as a whole will be about as large as was expected, 
some grades will be short, owing to unfavorable weather con- 
ditions. The higher grades have been in light supply all 
through the season, and it is the general report that much 
grass has gone into ungraded this season that would ordinarily 
* have found a place in the graded list. Buyers may: be assured 
that packers have done everything in their power to fill con- 
tracts, since never before have plants been operated after the 
first of July. 


Cherries are receiving the attention of canners in several 
districts, and opening prices have been named by several inde- 
pendent interests. These average about as follows for fancy 
grade Royal Annes: No. 2 tall, $2.70; No. 2 flat, $2.65; No. 1 
tall, $2.20; No. 1 flat, $2.00; No. 3 tall, $4.50, and No. 10, $13. 
The crop in the San Francisco Bay region is turning out a little 
better than was expected. 

Libby, McNeill & Libby have announced opening prices 
on apples packed in Oregon and Washington. Solid pack apples 
are quoted at $4.75 for No. 10, shipped from cannery points, 
and at $5.15 if included with assorted cars of California fruits. 

A ship rate war has been launched by intercoastal shipping 
interests, and there is very indication that this will be of long 
duration. A rate of 40 cents per hundred pounds has been 
made on canned foods from San Francisco to Atlantic seaboard 
points, while sweeping reductions have been made on the rates 
on tin and machinery from Eastern points. One concern is 
guaranteeing the cut rate for a perior of ninety days, but this 
applies to westbound shipments only. This shipping concern 
has also made a rate of $15 on canned pineapple from the 
Hawaiian Islands, via San Francisco. California shippers are 
demanding that intercoastal lines give them a guarantee of 
prevailing rates for the season, but this has not been granted 


so far, with the result that freight bookings in canned fruits 
have dropped off. Each line for itself is now the policy of 
steamship companies, and shipppers are giving their business 
to the companies offering the best inducements. 
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Hearings in the case of the American Can Co., accused 
by the Federal Trade Commission of trade practices illegal 
under the Clayton Act, were commenced at San Francisco, Cal., 
on June 29, before Examiner Edward M. Averill. This case 
was commenced six years ago, and previous investigations have 
been held at New York and Salt Lake City. The Federal Trade 
Commission was represented by E. C. Alvord and G. Edward 
Rowland, of Washington, D. C., and the American Can Co. was 
represented by L. A. Welles and P. G. Bartlett, of New York, 
and Wade H. Ellis, of Washington, D. C. The first witnesses 
called were questioned as to the size of the pack in this State 
from 1913 to 1918, while counsel for the Federal Trade Com- 
mission sought to establish that the American Can Co. had 
pursued a policy of suppressing competition by endeavoring to 
induce customers to enter into long-term contracts and by 
offering favored ones more favorable terms than others in ref- 
erence to allowances for leaky cans and storage privileges. The 
present hearing is of a friendly nature, with indications that 
it will not be as fiery as the one a few years ago, when the 
American Can Co. was absolved after prosecution under the 
Sherman Anti-trust Act. 


G. H. Bradt, for many years connected with the Hunt 
Bros. Packing Co., of San Francisco, but whose interests of 
late have been confined to the brokerage business, hag returned 
to the canning field and has been made vice-president and gen- 
eral manager of the firm with which he was formerly connected. 
He has taken an option on the holdings of J. A. Landsberger, 
president of the company, and is again exercising his talents in 
building up the business of this concern. He will retain his 
interests in the brokerage firm of Bradt & Beebe, 112 Market 
street, but will not participate actively in the management of 
this firm. 

James D. Dole, head of the Hawaiian Pineapple Co., Ltd., 
sailed for Honolulu from San Francisco on June 28, following 
a stay of several veeks on the mainland. 

J. Newbauer, well-known wholesale grocer, of San Fran- 
cisco, Cal., is making a trip to the Hawaiian Islands. 

W. V. Ambrose, manager of the Westgate Sea Products 
Co., of San Diego, Cal., packers of tuna and sardines, was a 
recent visitor at San Francisco, Cal., and spent some time call- 
ing on the jobbing trade, accompanied by Eugene M. O’Neill. 
He is a pioneer packer of California tuna fish. 

Among the recent trade visitors at San Francisco have 
been: J. F. Barker, of the Utah Canning Co., Ogden, Utah; 
J. B. Middleton, of the Carnation Milk Products Co., Seattle, 
Wash., and F. Klevenhousen, a fish packer, of Altoona, Wash. 

The Bert McDowell Co., wholesale grocers, of Sacramento. 
Cal., has moved to a fine, new, three-story home at Front and 
N streets, where 45,000 square feet of floor space are occupied. 

The Hume cannery, at Turlock, Cal., opened the last of 
June for a run on fruit that is expected to break all former 
records. 

The Manteca Canning Co. has opened its plant at Manteca, 
Cal., and is operating on apricots. The plant has been com- 
pletely overhauled and several new buildings erected. 


NEW CANNERIES AT THE TOP OF THE WORLD 


A modern vegetable cannery is being installed at Eno, a 
station on the Canadian National Railway, about twenty miles 
west of Fort Francis, but just north of the International Bound- 
ary, Consul Dudley G. Dwyre, at Fort William, has just in- 
formed the Department of Commerce. It is stated that peas 
will be the principal pack, although other vegetables and fruits 
will be handled, and two pea viners are now being installed 
together with one filler. 

The Rainy River Valley is looked upon as one of the best 
farming territories of Canada, and this new departure, in the 
form of a cannery, is welcomed not only as an added feature to 
advance the industrial interests of the district, but to bring 
the agricultural possibilities of the section to the attention of 
the outside world. The market for the products of the plant 
will extend from Fort William and Port Arthur to British 
Columbia. 

Bear River, in Digby county, Nova Scotia, is to have an 
apple-canning factory this year. This is in the famous Annap- 
olis Valley, and the writer tells us that they can produce the 
finest apples in the world there, and that he proposes to turn 
out such a product. He is in the market for apple-paring 
machinery and other supplies. W. M. Dunlop is the name of 
the canner at the above address. 
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TRANSMISSION MACHINERY 


HE Caldwell line is complete. Bearings—heavy, properly designed, and 

well finished. Pulleys of ample weight and accurately turned. The en- 

tire line has achieved outstanding recognition under hard service. Caldwell 

promptness is traditional. It is at your service. Ouf stocks assure prompt 
shipment. Let us figure on your requirements. 


H. W. CALDWELL & SON CO. LINK-BELT COMPANY, OWNER 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 
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POSS 


HIGH SPEED AUTOMATIC SANITARY 


CAN MACHINERY 


BLISS AUTOMATIC ROUND CAN 
DOUBLE END FLANGER 


A continuous operating machine 
of the four chuck type, flanges both 


ends simultaneously. A perfect and 
uniform flange is produced without 
split. 


Over 160 of these machines oper- 
ating successfully in leading can factor- 
ies is proof of their merit. If you want 
more proof get in touch with us and 
secure it. 

Specialist’s Cure for Can Making Ills 


Bliss Automatic High-Speed Can Machinery. 
Showing can bodies as conveyed from the body maker to the flanger. Use daily as directed 


E. W. BLISS CO. <Xn'o works BROOKLYN, N.Y., U.S.A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union Bank Bldg. Peoples Gas Bldg. Keenan Bidg. Boatmen’s Bank Bidg. Marine Bank Bidg. Union Trust Bldg. Second Nat'l Bank 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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“WHAT’S INSIDE THE PACKAGE?” 


Seeing that heading to an article in the little house 
organ, “Business,” published by The Burroughs Adding 
Machine Co., one of the forward lookers and clear think- 
ers of this industry, who was one of the Committee- 
men in the recent National Canned Foods Week effort, 
sent it to us as brimful of meat and worthy of thought. 
And he is entirely right. In his letter he explains that 
his idea was to educate the retail grocers and their 
clerks, for he saw in them the salesmen or the order 
takers of the canners, depending on whether or not they 
were fully and properly informed. And there is a vast 
difference between a salesman and an order taker. The 
canning industry suffers because it is almost entirely 
devoid of salesmen, in the distribution of the goods, 
and has always had to sit by and see the goods distrib- 
uted by order takers. A salesman gets the top price 
of the market, the order taker the lowest price. Maybe 
that will help you better understand the difference be- 
tween the two. 

But the writer’s idea in this matter was voted 
down, and the plan we all know now was substituted. 
We have said we agree with the writer and believe his 
idea all-important, and you will, too, if you read these 
excerpts from the article as it appeared in “Business.” 
This article is by Lucien Kellogg, and says, in part: 

Of all the articles we buy and use and consume, probably 


none is so little known and understood by the persons who sell 
it, as the food that sustains our lives.” 


The speaker was E. G. Coe, secretary of the Syracuse Gro- 
cers Incorporated, the trade organization of the retail grocers 
of Syracuse. 


To illustrate his point Mr. Coe told this story. A woman 
asked a clerk in a grocery store for a package of Orange Pekoe 


SEEDS 


When you think of seeds of any 
kind think of Landreth’. Before 
buying from anyone else, let us 
quote you. We are growers of all 
varieties of Seeds used by canners. 


We are the oldest Seed House in 
America, this being our 138th year 
in the business. 


D. Landreth Seed Company 


Bristol, Pennsylvania 


BUSINESS ESTABLISHED 1784 
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tea. She thought, apparently, that Orange Pekoe was the name 
of a brand, the same as Salada or Lipton’s. Everything the 
clerk showed her she waved aside; she described the package 
she was accustomed to identify vy sight and asserted her belief 
that that was the only genuine Orange Pekoe tea. Failing to find 
the identical package she was looking for, she marched out of 
the store with her nose in the air, while a discomfited clerk re- 
stored to its place on the shelf a perfectly good package of 
Orange Pekoe tea. 


“Now,” said Mr. Coe, “that clerk, had he been wise, would 
have told the woman something like this: 


we ‘Orange Pekoe, madam, is not a proprietary name, like 
Salada or Lipton’s, but merely a trade name—the name of a 
classification, the name of a grade. 


“*The grade of all tea is determined by the size of the leaf. 
The very finest tea is the leaf-bud at the end of the stalk; the 
the poorest is the leaf that is largest and most distant from the 
bud. Orange Fekoe means simply a fine grade, a grade consist- 
ing of nothing but leaf-buds and a small proportion of the finer 
leaves near the bud. Then there is Pekoe, which may consist 
chiefly of fine leaves, with a smaller proportion of buds or may- 
be none at all; Pekoe Souchang, composed of coarser leaves, ani 
Pekoe Fannings, composed of fragments and flakes of leaf. In 
this tea you'll find the same delicate flavor you would expect 
of any Orange Pekoe tea.’ 

“Had the clerk told the woman something like that she 
would have been grateful for the information, grateful to know 
that her preference for Orange Pekoe tea testified to her powers 
of discrimination. But how could the clerk tell her those facts 
about tea when he didn’t know them himself?” 


To overcome that type of incompetence and make it possible 
for the clerks in Syracuse grocery stores to know the goods they 
sell, the grocers’ association is conducting what amounts to a 
night extension course in the analysis of groceries and food- 
stuffs. Twice a month the clerks—and many employing gro- 
cers—mect in the quarters of the Syracuse Grocers, Incorpor- 
ated, and hear the representative of some food manufacturing 
company describe the company’s products, tell how the raw 
materials are grown and gathered, describe the manufacturing 
processes and discuss such other features as may serve as sell- 
ing points. 
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temperature 
instruments 


Taylor 


Retort Regulators 


Maintain the temperature and 
pressure in the retort regard- 
less of variable boiler pressure 
found in many plants. 


Tycos 


Type ‘‘P”’ Regulator 


Automatically shuts off or ad- 
mits steam to keep tempera- 
ture at desired point in Corn 
Cookers, Pea Blanchers, Ex- 
haust Boxes and Continuous 
Cookers. 


Tycos 


Hydrometers and Engraved 
Steam Thermometers for lab- 
oratory use, Tell Tale Ther- 
mometers for Exhausters, 
Open Bath, Retort Processing 
Thermometers and Recorders 
and Boiler and Engine Room. 
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temperature 
instruments 


Tycos 
Recording Thermometers 


Give printed records of tem- 
peratures at all times when 
used on Retort, Kettles, Corn 
Cookers, Continuous Cookers. 


Tycos 


Self=-Acting 
Pressure Regulator 


Controls steam supply to re- 
torts without aid of air, motor 
pressure, electrical or other 
outside motor power. Auto- 
matic, self-acting, dependable. 


Lycos 
Specific Catalogs 
Simply request specific infor- 
mation on your letter head and 
we will send catalog and 
recommend the Tycos or Tay- 


lor Instruments that will meet 
your every need. 


Taylor /nstrument Companies 


ROCHESTER, N. Y. 


There’s a Zycos or %9%r Temperature Instrument for Every Purpose 
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At one meeting, for example, a representative of the Burt 
Olney Canning Company described the way his company’s 
products are grown, gathered and packed. 

At another a representative of Swift & Company discussed 
the ingredients of margarine and told how they are compounded. 

A representative of the American Sugar Refining Company 
told how sugar cane grows and how the sugar is refined, packed 
and distributed. 

The sales manager of the Merrell-Soule Company told how 
None-Such Mince Meat is prepared, how milk and lemon juice 
= made into powder and how the housewife uses these pow- 

ers. 

A representative of the Californa Packing Corporation gave 
a talk on Del Monte products, describing the processes of se- 
lecting and packing various fruits and vegetables. 

Most of the speakers since the course was started, early in 
the year have been representatives of manufacturing concerns. 
The manufacturer’s salesman, Mr. Coe believes, is best able to 
supply the information; he knows the processes of manufacture; 
he has access to data on production and distribution. The job- 
ber’s salesman, on the other hand, handles so many different 
lines that he finds it hard to inform himself thoroughly about 
any one of them. 


“IT was in a grocery store not long ago,” said Mr. Coe, 
“while a jobber’s salesman was trying to sell the grocer a biil 
of cocoa. 

“T’m not in the market right now,’ said the grocer, ‘but I 
wish you would tell me something: What is cocoa made of?’ 


‘Why,’ the salesman replied, ‘cocoa is ground up from cocoanut 
shells.’ 


“And,” Mr. Coe added, as he related the incident, “that 
salesman wasn’t joking either—he meant what he said. He was 
no more ignorant of his line, however, than I was of mine when 
I started selling a line of smoked meats to the retail trade. I 
was trying to get an order for our best-selling luncheon sausage 
one day when the grocer suddenly asked me: ‘What is that 
sausage made of?’ And do you know, to save my life, I 


couldn’t tell him. When I got back to the factory, though I 
found out. 


“There, in the factory, is where this educational work should 
be conceived and planned. And the corner grocer and his clerks, 
if they want to do more than exist, should sit at the manufac- 
turer’s feet and listen to what he can tell them. 


_ ering. 
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“Every grocer should know certain facts about every article 
in his stock: 

“The place of its origin and how it is produced. 
“Its manufacture or preparation, after harvesting or gath- 


“How it is put on the market, where and at what season, 
and the classes of firms and persons through whose hands it 
passes. 

“The market terms, customs and procedures. 

“The description, appearance and weight of packages or 
other containers, 

“Qualities and values, especially in their relation to the 

probable wants, likes and dislikes of a certain circle of custom- 
ers or potential customers. 
- ©The food value of consumable commodities and the part 
such commodities play in the dietary of the consumer; with 
chemical outlines, at least, and simple tests, if possible, for im- 
poverishment, or adulteration. 

“Impoverishment, as in ‘spent’ ginger—the taking away of 
some part of the good and essential qualities; adulteration, such 
as the presence of chicory in coffee sold for pure coffee—the 
presence of something that should not be present. 

“The time and season when certain articles arrive on the 
market and when they are in greatest demand. 


“All these things the grocer should know, and the clerk, if 
he is to serve his employer’s customers well, should know them 
too. 

“Even stock foods are sold more intelligently than the food 
sold for.consumption by human beings. Ask a man who sells 
stock food the precentage of proteins in a certain stock food 
selling at $48 the ton, and he’ll tell you ‘26 per cent.’ Ask him 
the percentage in the kind selling at $36 the ton and he’ll tell 
you, ‘18 per cent.’ From those figures you know that on the 
basis of value—at least for certain purposes—the kind that 
costs the most is the cheaper of the two. 

“You see,” said Mr. Coe, “the grocer and his clerks need 
instruction in salesmanship almost as much as in merchandise. 
The average grocery clerk’s selling talk is limited to ‘Is there 
anything else?’ He doesn’t sell; he merely hands you what 
you ask for. Think of the opportunity in the grocery business 
to sell by suggestion—to sell a second article to go with the 
one first asked for and bought. How many clerks know that 
the woman who buys a package of macaroni, for example, is 


TLANTIC CANS 


HIGHEST QUALITY 


LOWEST PRICE 


PLAIN - LACQUERED - 


Packers 

Syrup Refiners 

Milk Canners 

Lard and Compounds 
Peanuts and Peanut Products 
Powdered Mi'k 

Fresh Oysters 

Paints 


Jobbers’ Friction ° 
and Wax Top Trade 


BALTIMORE 


Our large production assures prompt 
and satisfactory service. 


Our co-operation increases YOUR sales. 


ATLANTIC CAN COMPANY 


LITHOGRAPHED 


MARYLAND 


. 
| 


7 


When You Use 
The Kiefer Screw Capper 


You don't have to worry about leakers, 
spoiled goods, soiled labels, returns, 
dissatisfied customers. 

This machine do’nt get tired toward 
the end of the day. Hand workers do— 
strength fails—carelessness creeps in. 

It means trouble for you. 

But—when you use the Karl Kiefer 
Screw Capper you know that all caps are 
tightened safely and right—just as 
tight as you want them. 


WRITE FOR DETAILS. 


The Karl Kiefer Machine Co., 
Cincinnati, Ohio. 
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likely to respond to the suggestion that a certain kind of cheese 
or a can of solid-pack tomatoes would make an appetizing dress- 
ing for that macaroni?” 

“The time is coming,” says Mr. Coe, “when the grocer and 
his clerk must give more enlightened service than they are giv- 
ing now. The time is coming when the grocer and his clerk 
must be able to answer the questions of a public enlightened and 
made curious by advertising. What’s inside the package? How 
many units? Where does the product come from and how is it 
prepared or processed? Why is a given article expensive, or 
why is it economical? The public wonts to know. Over-the- 
counter salesmanship consists, mostly, of telling the customer 
something about an article that will make him want that article. 
Salesmanship of any kind flows from a knowledge of the goods.’ 


AS OTHERS SEE US. 


We have repeatedly told the industry that due to our rapid 
growth, and the recent advertising campaign, we are now up for 
judgment by the public. The following appeared in The Nation 
of June 28th, 1922. We repeat it here without further com- 
ment: 

Are You Fond of Oysters? 


A carload of oysters comes wet and smoking from 
the steam room where the heat has partly opened them. 
The shuckers—that is, the openers—are ready, knife 
in hand, to begin prying open the shells and filling the 
cups which are hung alongside the car. Wen a cup is 
filled a company employe weighs it and pays the shuck- 
er, usually at once. The rate of pay varies, five cents 
for 1 to 2% pounds, While he works the shucker wears 
a shield on his right hand and a glove on his left. He 
must be careful not to cut himself (though he often 
does), he must stand all day at his work, he must reach 
farther and farther into the car as it empties, and in 
many canneries he has the added discomfort of being in 
a drafty, cold, steamy room. If instead of being an 
oyster shucker he is a shrimp picker or peeler his hands 
are poisoned by the acid in the shrimp go that he can 
work at that occupation for only about two days at a 
time, and he is in constant danger of running the sharp 
thorn in the head of the shrimp into his finger. The 
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shrimps, of course, are not steamed but iced, so that the 
picker literally works in ice all through the day. Final- 
ly, he goes to work at anywhere from 3 in the morning 
to 7 and leaves at from 10 A. M. to 8 P. M., depending 
on the size of the catch. 

On the whole these are not pleasant occupations, 
even for adult workers. The purpose of a recent sur- 
vey, by the United States Department of Labor, of the 
oyster and shrimp-canning industries, however, was only 
partly to consider adults. Five hundred and forty- 
four children under sixteen years of age were included 
in the study; they worked in the canneries the same 
hours as a general thing, under tha same conditions, 
were subjected to the same hazards, and received the 
same pay as the adults. Two of the children were un- 
der six years old; 322 were between six and fourteen. 
Of the children emplyoed two-thirds earned less than 
$5 a week. 

This is not a pretty story. And one immediately 
asks what is the matter with the law, or the employ- 
ers, or the parents, that such things are permitted. The 
answer for the law is that child-labor legislation in 
some form does exist in the three States (Louisiana, 
Florida, Mississippi) considered; and that it is not 
enforced. As for the employers, they are not in busi- 
ness for their health, as we have heard before this. 
Business is business, say the employers (not all of them, 
indeed; some make an honest and some a successful 
effort to keep the children out of the canneries); we 
must live, say the parents—the children must help. 
There are virtually no schools, cry employers and par- 
ents together, and the children are better off in the 
factories with their mothers than playing in dirty, 
dangerous streets. 

“The report showed that the average wage of 79 
per cent of the fathers of employed children was less 
than $25 a week. Ninety per cent of the mothers 
earned on an average less than $10, 46 per cent less 
than $5 weekly. The question, then, is not merely one 
of inhumanity, but of economics. Food and clothes are 
high; wages are low; even the children’s bit is abso- 
lutely necessary. It would help if the child-labor laws 


AYARS SINGLE ROTARY 
MEASURE TOMATO FILLER. 


A—Turret. 
B —Measure Pockets. 
.. Do not crush the fruit. 


C—Upright Plunger. 
D—Delivery Disk. 
E—Compression Plunger, 


G. Making uniform fill 


F—Can Chute. 
G—Worm Can Feed, 


Positively does not catch cans. 


No waste — No cutting or mashing the goods — Goods 3 
put in the can in same condition as when put in the hopper. 


AYARS MACHINE COMPANY 


Salem, _ New Jersey 


Brown, Boggs Co., Ltd., Hamilton, Ont., Sole Agents 
for Canada. 
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The Builder of Lasting Friendship 


Thousands of folks in all parts of America use Heekin Cans. 
They have never seen the manufacturer of these cans, nor has 
he seen them. Yet there is a firm bond of friendship existing 
between them. 


Quality is the foundation on which this friendship is based— 
and faith. For every user of Heekin Cans knows the superior 
quality of these cans—and has faith in the integrity of the 
manufacturer to keep this quality always top-notch. And he 
always will. 


The manufacturer of Heekin Cans knows the needs of his users 
—knows that only the finest cans could meet their requirements. 
And because Heekin are the finest cans, they have built up a 


great business. ® 


THE HEEKIN CAN CO. 
Culvert, 6th and New Sts., Cincinnati, Ohio 
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were enforced. It would help—a little— if the people 
who ate the oysters and shrimps were forced into— 
knowledge of the conditions in which their food is pre- 
pared. But the fundamental fault lies too deep in so- 
ciety for simple and superficial cure. 


REPORT OF CONFERENCD HELD AT MILWAUKEE DUR- 
ING A. A. C. OF W. CONVENTION FOR THE CO- 
ORDINATION OF EFFORT FOR 
BETTER BUSINESS. 


By J. A. Hall, Educational Director Associated Advertsing Clubs. 

So many requests have been received for details of the con- 
ference called by the Eudcational Department of the A. A. C. 
of W., of trade association executives, secretaries of Chambers 
of Commerce, managers of newspapers and merchandise depart- 
ments of newspapers, editors of business papers, educational! 
directors, and others, which was held in Milwaukee during the 
Eighteenth Annual Convention of the A, A. C. of W., June 11 to 
15, that we are very glad indeed, to send you this summary and 
enclose a platform adopted at that conference. 


Short addresses were made by representatives of all of the 
above interests, telling just what their organizations were doing 
to aid business and making suggestions for a platform, that all 
of these forces could concentrate on for the next twelve months, 
in an effort to further assist business up to that sound prosperity 
which all agreed was on the way. 


In the first place, it was deemed essential by everyone in 
attendance at the conference that the foundation of any vros- 
perity that may be coming, must be laid absolutely on truth and 
honesty; truth in advertising and honesty in all departments of 
merchandising. It was reported from all sides that there had 
_ been a very great tendency to get away from truth in adver- 
tising, in a mistaken effort to force business. It was agreed 
that this was a most foolish and disastrous tendency, and one 
that must be corrected before business could attempt to reach 
normalcy. But truth in advertising is not enough. It must be 
backed up by honest merchandising in all departments of busi- 
ness. Salespeople must be instructed to tell the truth about 
the merchandise that they offer, to eliminate exaggeration, to 
make performances out of promises, and to, at all times, con- 
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sider the customer’s viewpoint in order that he greatest pos- 
sible service may be rendered. 

It was the belief of the conference that a further develop- 
ment of the principles of the forefathers of this country, in busi- 
ness, would be a great aid in promoting Better Business. They 
further believed that the grouch must give way to the optim.st, 
and that in all business transactions, there must be a spirit of 
confidence and cheerfulness. 


One speaker told of a large department store which had 
concentrated on greater courtesy on the part of their sales- 
people, over an extended period, with a net result of an increase 
of over 20 per cent in business. Therefore, it was urged that 
the spirit of courtesy be promoted in all business transactions, 

A greater community spirit was urged in that the building 
of the community was the corner-stone of prosperity, and it was 
suggested that all forces use every possible means to encourage 
community development and a realization on the part of retailers 
that whatever they may do to help the other fellow, will help 
them individually, and that they truly help themselves when 
they help their neighbors. 


It was further suggested, and this is perhaps one of the 
most important steps of the entire conference, that a national 
council of retailers be organized by this department. This 
council would be made up of representative leaders in retailing 
in each community, who would act in an advisory capacity to 
all forces working for better business. They would, in co-opera- 
tion with the Educational Department of the A. ‘A, C. of W., 
have through analysis made of their community, thus getting a 
knowledge of the buying power of their community, and in every 
way leading to a more intelligent conduct of their business. 

Manufacturers could seek their advice regarding market condi- 
tions in their individual communities, and the best way to help 
them in disposing of the manufacturers’ products, and in every 
way this new organization would act as the greatest body of 
counsellors for business development along intelligent, sound, 
progressive lines. 

The writer plans to secure the appointment of these councils 
of retailers in the very near future, and probably call a confer- 
ence of the entire number within a few months. 

Every trade association and chamber of commerce was 
urged to appoint a better advertising committee, for the pur- 


fancy product. 


Rochester 


MR. BUYER OF CANNED APPLES 


Do you know that canners who use the COONS machinery for pack- 
ing their apples have the best product that can be made ? 
CELLS ARE REMOVED, with less waste and labor. 


When you buy apples canned by this system you are guaranteed a 
If the canner buys reasonably good raw stock and uses our 
SEMI-AUTOMATIC PARING MACHINE and POWER SEED-CELL RE- 
MOVER it is almost impossible to make anything less than a fancy product. 

THINK THIS OVER - - and next time you are buying canned apples, 
get those that are packed by the COONS system. 
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ERE are the most efficient and satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for canned goods, 
their firm and sturdy walls keep the cans from roll- 
ing and wedging in transit and deliver them clean, 
unscratched and undented at destination. 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


White today for our free “Canners Shipping Book”. 
Mention your sizes and we'll send quotations and 
free samples. No obligations for this service. 


THE HINDE & DAUCH PAPER CO. 
800 Water St. Sandusky, Ohio 


CANADIAN ADDRESS: 
King St. Subway & Hanna Ave. 


Lightning Box Sealer 


PATENTED NOVEMBER 5, 1918 


Most EFFICIENT, SIMPLE and ECONOMICAL 
Method of Sealing Corrugated and Solid Fibre 
Shipping Containers. 


MODEL C, 8-UNIT - 
CAPACITY, 300 PER HOUR 
ADJUSTABLE TO A WIDE RANGE OF SIZES 


Model C, 8 units Model C, 4 units 
$210 $115 


Price Includes Freight Prepaid to Destination 
Write us for descriptive literature, etc. 
McSTAY MACHINE COMPANY 
MANUFACTURERS 


3037 EAST 5th ST. LOS ANGELES, U.S. A. 
or Ashtabula Corrugated Box Co., Ashtabula, Ohio 
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Use H & D Boxes 


Low in Cost-- High in Safety 


Kettles of Superior 
Quality 


In All Sizes 


This is the key note which for the past 
fifty years has been perpetuated in all our 
products. 


Kern Lightning Finisher 
Indiana Pulper 

Indiana Pulper Finisher 
Indiana Chili S: uce Machine 
Indiana Pulp Filler 

Copper Steam Jacket Kettles with 
Agitators or of tilting type. 
Kook-Moore-Koils 

Washers, Sorting Tables 
Cypress or Enamel Lined Tanks 
Spice Buckets 

Wire Solder, Flux 

Firepots for Soldering 


130-142 E. Georgia St., 
Indianapolis, 
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pose of securing better advertising in their industry or com- 
munity, leading to better business, and the full co-operation 
of the Educational Department of the A. A. C. of W.- was 
pledged in this respect. This is a most important move for 
better business, and it is hoped that each association will im- 


mediately take steps for the appointment of such a committee to 
werk with the Educational Department of the A. A. C. of W. 
It was announced that the Music Industries Chamber of Com- 
merce had already started this work by offering a trophy for 
the best advertising used by its members during the coming 
year, and that a committee of leading advertising and market- 
ing experts would be appointed by the A. A. C. of W. to co- 
operate with a like committee from the Music Industries, to 
judge this contest, 

It was urged that all organizations and interests represented 
at the conference and working for the improvement of condi- 
tions in their particular line, hold frequent meetings such as 
was held at Milwaukee, and that they all work together through 
the Educational Department of the A. A. C. of W. toward co- 
ordination of effort in all lines. 


STATIONARY STEAM JACKETED 
KETTLES FOR JELLIES, JAMS 
AND PRESERVES. 
SO 
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A PLATFORM FOR THE CO-ORDINATION OF EFFORT 
FOR BETTER BUSINESS. 


Adopted by the Educational Conference of the Associated 
Advertising Clubs of the World at the Eighteenth Annual Con- 
vention at Milwaukee, Wis., June 15, 1922, for better business, 
Educational Director J. A. Hall, presiding. 

Representatives of advertising clubs, trade associations, 
chambers of commerce, newspapers, business papers, and educa- 
tional directors of the country, gathered in conference at the 
instance of the Educatonal Department of the Associated Ad- 
vertising Clubs of the World, in Milwaukee, Wis., June 12 and 
13, 1922, send this message of optimism to the business men of 
the world: 

“Our belief in the Truth-in-Advertising movement, backed 
by Ny in every department of marketing, grows stronger 
daily. 

“Having an abiding faith in the principles of our forefathers 
and in the soundness of our great resources, we assert our faith 
also in the future great prosperity of the home-loving people 
of all nations. 

“In the name of Better Business, we pledge ourselves to 
foster a spirit of confidence and cheerfulness. 


IF you will need more cooking capacity this year, 
don’t fail to write for the stock list of ‘‘Bucyrus”’ 
Copper Kettles. 
comprises over 140 kettles in all sizes from 5 to 


250 gallons, and we are able to ship the kettles 
when you want them. 


THE BUCYRUS COPPER KETTLE WORKS 


Our stock for quick shipment 


BUCYRUS, OHIO 


MANUFACTURERS OF { Bucyrus stationary steam jacketed kettles 


Bucyrus tilting steam jacketed kettles 


LIVINGSTON 
SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPPED WITH THESE 

WASHERS 


We are now making a corrugated 
Drum for our Washers, for hand 
peeled tomatoes, guaranteed not to 
cut skin of solid tomatoes. 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
through this Washer show that it removes practically all of 


the material forming a high mold, yeast and bacteria count as 
well asthe grit, and at the same time not injuring the healthy, 


clean meat of the tomato. 
investigate. 


You owe it to yourself to 
Write us today. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agents 


S. 0. RANDALL’S SON 
BALTIMORE, MD. 


Central Agents 


F. H. LANGSENKAMP 
INDIANAPOLIS 
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“We. excel Our Labels 
in‘Designs are the Highest Standard 
°o f Artigtic erit for Commercial Value. 


Stecher Litho sraphic ©. 
Rochester, 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. 240 N. Ashland St., Chicago, U. S. A. 
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“In the name of Better Business, we promise a deeper cour- 
tesy, a greater willingness to serve. : 

“We believe that home-building is the corner-stone of pros- 
perity. We must, therefore, stand shoulder to shoulder in the 
development of the community spirit. We must realize that we 
most truly help ourselves when we help our neighbors, ' 

“Let us compete in service. This is the truest co-operation. 
Let us emulate, not envy. Let us build up, not tear down. Let 
take pride in our calling. Let us be boosters. . 

“We are convineed that simple sincerity in approaching the 
public and scrupulous honesty in all dealings with the middleman 
will make business better tomorrow. oe 

“Therefore, all of these forces here represented unite in 
urging their associates and the business world generally to 
pledge themselves to further concentrate their efforts on truth in 
advertising and all branches of marketing, courtesy, cheerfulness, 
service, co-operation, mutual aid, elimination of petty jealousies 
and knocking, and to do all within their power for a Better Un- 
derstanding of Better Advertising, Backed up by Better Selling 
and Marketing in general for Better Business.’”—From July, 
1922, Associated Advertising. 


SOME RESEARCH PROBLEMS OF THE CANNING 
INDUSTRY 


By W. D. Bigelow 


Director of Research Laboratory, National Canners Association, 
Washington, D. C. 


Presented before the Sixty-second Meeting of the American 
Chemical Society, Birmingham, Alabama, April 4, 1922. Re- 
printed from the Journal of Industrial and Engineering Chem- 
istry, Vol. 14, No. 5, page 375, May, 1922. 


In any branch of industrial research, problems must be 
studied which at first appear to have slight connection with the 
industry concerned. It is often necessary to investigate the 
character and methods of producing the raw materials. A study 
must be made of the purposes for which the finished products 
will be used, and the storage conditions to which they will be 
subjected. 

The canning industry is no exception in this respect. The 
success of the industry depends first of all on the satisfaction 
and suecess of the growers who raise the raw products. The 
uniform quality of seed supplies is of fundamental importance. 
Serious consequences sometimes result from seed of low vermi- 
nating power or of a different variety from that specified. The 
distribution of seed contaminated with fungus diseases is certain 
to cause disaster. The canner generally distributes seeds to his 
growers, directs them with respect to the time of harvesting, 
and in many ways is held responsible for the crops produced. 
He is therefore interested in a wide range of agricultural prob- 
lems. 

Again, after the food is manufactured and sold many ques- 
tions arise regarding its transportation and storage. When 
shipped in the winter there is danger of freezing, which damages 
the appearance of some products. The amount of damage prob- 
ably depends on several factors, including the extent of freezing, 
whether the product was stationary or being transported while 
freezing and thawing, and the time occupied in thawing. No 
systematic study has been made of the influence of freezing 
on the appearance and quality of canned foods. 


Food Poisons 


Questions sometimes arise regarding the wholesomeness of 
foods which have been consumed. Any sudden attack of illness 
involving abdominal distress is likely to be construed by con- 
sumers and sometimes by physicians as evidence of food poison- 
ing, and some article of food recently consumed, and which the 
patient is not accustomed to eating, is sometimes designated as 
the probable cause of the illness. Thus it is important that our 
knowledge of the general subject of food poisoning be greatly 
extended. 

The study of food poisoning is one that pertains peculiarly 
to public health, and it involves all classes of foods. There is no 
type of food poisoning that is peculiar to canned foods. 

During the last generation our ideas of the character and 
cause of food poisoning have undergone a fundamental change. 
A generation ago a type of illness characterized by purging, 
vomiting, and great intestinal pain wags known as ptomaine 
poisoning, and was believed to be caused by chemical products 
due to the splitting of the protein molecule by bacteria of un- 
known nature. Something more than twenty years ago it was 
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shown in Europe that illness of this type was caused by a group 
of micro-organisms known as the Gaertner bacteria, of which 
the paratyphoid bacterium is a type. 

In recent years Rosenau and his associates, after an exhaus- 
tive study of the subject, have concluded the term “ptomaine” 
is entirely a misnomer, and have been unable to find any evi- 
dence of the existence of decomposition products produced in 
food by bactera which are poisonous when taken by mouth. 
It is now recognized, therefore, that the so-called ptomaiiie 
poisoning is caused entirely by infection and can be prevented 
by the ordinary precautions demanded for the prevention of in- 
fecticn. Bacteria of this class are not spore formers and hence 
do not survive the heat of processing canned foods. 

During the last few years the B. botulinus, long known in 
Continental Europe, has been found in this country, and has 
caused a number of cases of illness and death. This is the only 
spore-bearing organism which produces substances that are 
poisonous when taken by mouth. Although the growth of this 
organism is not limited to canned foods, and although it has been 
encountered more commonly in home canned products than those 
packed commercially, it has remained for the canning industry 
to finance the investigation of the subject that has been made 
in this country. This work has been conducted by the Harvard 
Medical School in the eastern states and by the medical depart- 
ments of the University of California and Stanford University 
on the Pacific Coast with the co-operation of the U. S. Public 
Health Service. A comprehensive monograph will soon be pub- 
lished describing the outbreaks of botulism in this country, and 
treating of the occurrence of B, botulinus in nature. 


Nutritive Value of Foods. 


Until recently the nutritive value of foods was thought to be 
measured by their content of protein, carbohydrates, fat and 
mineral constituents. In this respect canned foods cannot be 
differential from the same foods stored in the raw state. Since 
the important role of vitamins in foods is now unquestionable, 
their consideration with reference to canned foods raises many 
questions which have not been answered. 

The early workers on this subject stated that certain foods 
lost their vitamins when heated to a temperature of 120 degrees 
C., and that canned foods were deficient in vitamins. The more 
recent work does not confirm this. It is now believed that the 
amount of vitamins A and B is only slghtly reduced by the 
heat of processing canned foods; and that the antisorbutic vita- 
min is more sensitive to heat but may be as sensitive to oxida- 
tion as to heat. Therefore it seems probable that ordinary 
cooking in an open kettle may be as destructive of the latter as 
the processing of canned foods. This can only be conclusively 
determined by dividing a single lot of a raw product into two 
pertions, cooking one in an open kettle and exposing the other 
to the canning process and then determning the vitamin con- 
tent of each, 

We know little about the influence of varieety of conditions 
of storage upon the vitamin content of our raw fruits and vege- 
tables. It has been shown that milk varies enormously in its 
vitamin content because of the varying food given the cow. 
Some vegetables lose their vitamins gradually when stored in 
the raw state. Hence it is important that a broad study be 
made of the vitamn content of all of our foods, not only when 
freshly harvested but also under all conditions of production and 


storage, both of the raw product and of the manufactured food. 

As a single illustration, if we wish to consider he vitamin 
content of tomatoes, we are confronted by the effect of variety, 
locality, soil fertility, degree of ripeness and, closely related to 
it, ripening on the vine as is customary with tomatoes shipped 
north in the winter season, home cooking, canning, drying and 
subsequent storage. With other vegetables these and additional 
questions must be considered in a like manner. 

We know that after three years of storage canned tomatoes 
are almost, and possibly entirely, as rich in the least stable 
of the vitamins as when first canned. Little has been done 
to determine the amount of deterioration of the vitamin content 
of raw products during storage, but in a few cases this has been 
shown to be considerable. This question therefore suggests 
itself: May vitamins be preserved better by storing the raw 
product or by canning it before storage? The data now avail- 
able do not enable us to answer this suestion. 


( Continued Next Week ) 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. : 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
35,15, 10, 714 and 4 kilowatt capacity; anyone who 
has steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Machinery Co., 7 E. Hill St., Baltimore, Md. 


~ FOR SALE—Three car Oyster Steaming Box and 
thirty-six Steam Cars, located at Baltimore. Address 
Box A-973, care The Canning Trade. 


FOR SALE—Bargain to Quick Buyer—Merry-Go- 
Round, eighty-five peelers; two hand fillers No. 214 or 
8 cans; two three-inch coils, and 16 h. p. kerosene en- 
gine; or will trade for other machinery. W. M. Harris 
& Sons, Wyoming, Del. 


FOR SALE—Two new Visco Filling Machines, manufac- 
tured by the Karl Kiefer Mfg. Co., Cincinnati. These two ma- 
chines have never been set up. They are adaptable for filling 
any heavy viscous products. They can be obtained at an at- 
tractive price. Address Box A-982, care of The Canning Trade. 


FOR SALE—Several 80-gal. Copper Steam Jack- 
eted Kettles, and some 250-gal. Copper Steam Jacketed 


- _ Kettles; all in first-class condition. No reasonable offer 


refused, as want to move them at once. 
A-984, care of The Canning Trade. 


FOR SALE—New Dunning & Boschert No. 2 
four-screw Press with double platform with 30—58” 
double cider racks, copper nailed, and 28—96” x 126” 
heavy cloths, in perfect condition; has never been used. 
If interested, please address Box A-985, care of The 
Canning Trade. 


Address Box 


| Prominent in High Places 


The excellence and sturdiness of char- 
acter that ensure prominence in high 
places are found in Caldwell Cypress 
Tanks. 

Felected cypress from our own trees 
and sawmills, carefully dressed and fitted 
by our own workmen skilled in thirty 


years of building’*The Tank with a Repu- 
tation” is @ combination that affords 
the utmost of water-tightnes: and weather 
resistance. 

Send for Catalog. 


Beg W. E. CALDWELL CO. 
Incorporated 
‘| | 2310 Brook S 


: 


Special “Advance of Season” Offer on the World- 
Famous Ranger Power Apple Parer, in lots of 4 ma- 
chines or more. Write today to Goodell Co., 91 Main 
St., Antrim, N. H., U.S. A. 


FOR SALE— Very reasonable price --4 small Cherry Pitters 
capacity 1 ton daily. Smithfield’s Pure Food Co. Inc. Rochester, N. Y. 


FOR SALE—Tomato Washer and Scalder, Moni- 
tor-Thomas make; length, 20 feet; width, 18 inches; 
in first-class condition. Will sell cheap. 

The Lippincott Co., Cincinnati, Ohio. 


FOR SALE — One Gammeter Multigraph, No. 4, 
complete with two cylinders and plenty of type. Foun- 
tain attachment. In first-class condition. Low to quick 
buyer. Lot of shafting, pulleys, counter-shafts. Ad- 
dress Box A-964 care The Canning Trade. 


FOR SALE—One only type ‘‘V’’ power Vacuum sealing 
machine complete with motor bracket and 70 m/m sealing head, and 
25 M 70 m “m Compo Seals, made by the Aluminum Co., of America. 
This machine is in A No. 1 condition has never been used and are 
selling for want of use as we have just discontinued the use of Compo 
— Price of Machine $350.0), Seals $15.35 M. F.O.B. Pittsburgh, 


a. 
For further information write Lutz « Schramm Co., 
119 Federal St, N.S. Pittsburgh, Pa. 


Machinery— Wanted 


WANTED—Quick-low cash Price - 1 to 3 Livingston 


Tomato Washers. Address Box A-980 % The Canning 
Trade. 


WANTED AT ONCE—A First-class Burt Labeling Ma- 
chine Operator. Also, Cutting Machine Man for Morral Cut- 
ters. Address Wabash Canning Co., Wabash, Ind. 


WANTED— One to three rotary wire cylinder, Tomato 
Washers. Quick delivery. Advise make and lowest price. 
A. K. Robins & Co., Baltimore. 


WANTED—Ball-bearing Roller Conveyor; 16” 
rollers. State condition and ‘price in first letter. Ad- 
dress reply to Alexandria Pkg. Co., Alexandria, Ind. 


WANTED AT ONCE—Highest prices paid for used labeling 
machines. Address Westminster Machine Works, Baltimore, 
Md. D. L. Farrar, sales manager, 1618 Linden Avenue. 


WANTED—One Kerns Finisher. 
ing Compnay, Alexandria, Ind. 


Address Alexandria Pack- 


WANTED—A Knapp No. 2 Sanitary Can Labeler, 
with or without motor. Must be in workable condition. 
Address W. H. Neal & Son Co., Hurlock, Md. 


WANTED—Mechanical man for small can factory in New Eng- 
land Must have good all around knowl of can making 
machinery. Also desirable to be able to repair and make new dies. 
Apply Box B-981, The Canning Trade. 


- 
we 
: 
KY. 
ANO 
TOWERS 
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FOR SALE—Tomato Plants 


FOR SALE—Tomato Plants. Several different 
varieties, including Improved Stone and Delaware 
Beauty, for shipment after May 15th. If interested 
write us for prices. Colbert Brokerage Co., Preston, Md. 


For Sale—Factories 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


For Sale —Miscellaneous. 


FOR SALE—One car of New No. 2 cap hole cans in new 
wooden cases. One car of No. 2 cap hole cans in bulk. Solder 
hemmed caps, and covers for cases. Buyer taking all can have 
same at a bargain. Make us an offer for the lot. Address 
Box A-983, care of The Canning Trade. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—A processor experienced in all kinds of fruits, 
vegetables and oysters. Must have good reference, without 
which do not apply. The Booth Packing Co., 935 S. Wolfe St., 
Baltimore, Md. 


WANTED — Superintendent-Processor, experienced in 
packing apples, jellies, baked beans, etc, Address W. E. Rob- 
inson & Co., Bel Air, Md. 


. Class reference. 
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WANTED—Man or woman that understands the broker- 
age business, to help take charge of office, must have first- 


Address Delaware Brokerage Co., Wyoming, 
Delaware. 


WANTED—By old-established house, a cook, who knows 
up-to-date methods for handling tomatoes, cooking of pulp, 
catsup and chili sauce. Must have good reference. State 
age and salary expected, also where last employed. Address 
Box B-977, care The Canning Trade. 


SITUATIONS WANTED 


WANTED—Position with Preserving and Canning Firm 
offering opportunity for advancement, as Assistant Foreman. 
College graduate; specialized in the manufacturing of fruit 
products; 24 years of age. Address Box B-967, care of The 
Canning Trade. 


WANTED—General sales manager desires position of re- 
sponsibility where national successful merchandising experience 
counts, splendid sales connections already established throughout 
Eastern States. Can sel! entire output of new organization or in- 
crease that of old along new and improved methods. Twenty 
years active experience in factory management and sales, capable 
of organizing, constructing, equipping and assisting in financ- 
ing new company if located right, as I have unlimited sales and 
high-class pack. Can furnish processes and instruct in the pack- 
ing of cold pack berries, all varieties of fruits, and berries, jams, 
jellies, marmalades, preserves, tomato products, olive packing, 
pickles, mince meat and many other specialties. Reference from 
reliable jobbers and brokers throughout the country. Small 
salary at start to prove ability. 

California canners, this is your opportunity to secure the 
right kind of Eastern distribution by a man who knows. Per- 
sonal interview desired, where permanent future is assured. Ad- 
dress P. O. Box 62, Hammonton, N. J. 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH -Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 


5 


Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—How to Buy and Sell Canned Foods—$2.15 
3—A History of the Canning Industry—$1.00 
4—The Canning Trade Almanac—$1.00 
5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 
THE CANNING TRADE, 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


Baltimore, Md. 


| 
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Leonard’s 


The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


POSS 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS - - os BALTIMORE, MD. 


OOS 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


SEEDS 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 


With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 
minimum cost, 


CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


: THE 1922 DIRECTORY OF CANNERS 
Is About Ready 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves ; verified by com- 

petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
tol machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 
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HENRY BURDEN 


Formerly President 


National Canners Association 


Writes:- 

“I readily join in the as- 
sertion that everybody should 
help in this movement, other- 
wise he is assisting the man 
who is guilty of the unfair 


practices.” 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 


BEDFORD CAN COMPANY, Inc. 


Bedford, Va. 


CANS 


Friction Syrup Cans 


Sanitary Cans and Closing Machines 


Packers Cans and Soldered Caps 


Write us for prices. 


Southern Sales Office 


304 Levy Building Atlanta, Georgia 
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—CAN PRICES— 


American Can Company 


July ist, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. o. b. ship- 
ping points, effective July 1st, subject to change without notice. 


These reductions from fsrmer prices are due to change in freight 
rates from mills to our factories: 


Per M 
No. 10 (112 Ibs.)..... 60.45 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
Reliimere, Md. 


Prices Quoted on Request 


| 
| 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) H. H. Taylor & Son. 
Canned Vegetables 


ASPARAGUS*— (California) 
Balto. 
White Mammoth, No. 2%..... ca 4.00 
White Mammoth, Peeled, No. 2%.. 
White, rge, No. 
ite, e, Peeled, No. 2% Out 
Green, Large, No. 2%...... 
White, Medium, No, 2%......... eee 
Green, Medium, No. 2%..... es 3.50 
White, Small, No. 2%............ 
Green, Small, No 2%%............ 
Tips, White, Square, No. 2%..... 6 $08 
Tipe, Green, Square, Tear 3.75 
ips, Green, Round, Out 
BAKED BEANSt 
Plain, No. 2..... 1.10 
In Sauce, No. bemeugasoawe 1.20 
BEANSt 
String, Standard Green, No. 2..... .95 
String, Standard Green, No 10.. ae 
String, Standard Cut 2. 1.00 
Stringless, Standard, Ne, 
White Wax, Standard, No 2...... 1.00 
White Wax, Standard, ne 
Limas, Extra. No, 2........... ses 


2 
Limas, Soaked, No. 
Red Kidney, Standard, N 4 


BEETSt 
Standard, Whole, No, 2........... 1.05 
Large, Whole, No, 2 ; 
Gut, MeO. 


Std. Evergreen, No, 2, f.o.b. pe -85 7 .90 
Std, Evergreen, 2, f.0.b.-Co.... -15 
Std: Shoepeg, No. 2, f.0.b. Co..... 8744 .80 
Std Shoepeg, No. 2. f.o.b. Balto... -90 
Ex. Std, Shoepeg, No. 2, f.o.b. Co. 1.05 1.05 
Fancy Shoepeg, f.o.b. Balto....... esse Out 
Std. Maine Style, No. 2, Balto.... .85 J .90 
Std. Maine Style, No. 2, f.o.b, Co.. -.774%4{ .80 
Ex, Std. Maine Style, No. 2....... 05 { .90 
Ext. Std. Me. Style, No. 2, f.o.b. Bal, 1.10 Out 
Extra, No, 2, f.o.b, Count: 1.00 
Extra Standard Western, No, 2 Out 
Standard Western, No. -90 
Standard, Split, No, 10.......... 3°00 
MIXED VEGETABLES FOR SOUPt 
12 Kinds, Bis 1.05 91.00 
12 Kinds, No. 10........... 
OKRA AND TOMATOES}{ 
PEAS{ 
No. 1 Sieve, 2s, f.o.b factory...... 12.50 
No. 2 Sieve, 2s, f.o.b. factory...... 1.70 41.75 
No. 3 Sieve, 2s, f.0.b. factory...... 1.40 1.55 
No 4 Sieve, 2s, f.o.b. factory...... 1.20 41.35 
No. 5 Sieve, 2s, f.o.b. factory. . Out Out 
Seconds, Out Out 
E. J. Standards, 1’s, No. 4 Sieve... 80 .85 
E. J. Sifted, 1’s, No. 3 Sieve........ -85 J .95 
E. J. Ex. Sifted, 1's, No. 2 Sieve.... 1.05 41.25 
Fancy Petit Pois,, 91.35 
Standard, No, 8... Out 1.55 
Standard, No. 10. Out 3.85 
Squash, No, 10.. _ 
SAUERKRAUT? 
Standard, No. 2...... kore 
Standard, No. 8......... 
Standard, No 8.70 5.00 
SPINACHt 
alifornia, Coast... 
California’ No. fob. Coast... 
iF. O. B. Factory basis. 


({) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. 


(§) Wm. C. West & Co, 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued 


SUCCOTASHt 
Green Beans, No. 2........... 
With Dry Beans, No. 2. 
Maine, No. 
New York State..... 


SWEET POTATOES} 


q. 
Standard, No f.o.b. Baltimore 
Standard, No. f.o.b. County. 
Standard, No. 10, f.o.b. County. . 4.00 4.00 
TOMATOES{ 

Fancy, No. 10, f.o.b. Baltimore.... Out Out 
Jersey, No. 10, f.o.b. Factory...... ey 
Standard, No. 10, f.o.b, Baltimore.. 4.25 4.50 
Standard, No. 10, f.o.b. County.... Ov... 
Sanitary 3s, 5% in, cans.......... Out Out 
Jersey, No, 3, f.o.b, County...... Out Out 


Ex, Standard No. 3, f.o.b. Balto... 1.55 .... 
Standard, No. 8, f.o.b. Baltimore... 1.45 1.55 
Standard, No. 3, f.o.b. County.... 1.40 1.55 
Seconds, No. 3, f.o.b. Baltimore... 


Standard 2s, f.o.b, Baltimore... ... 105 1.10 
Standard, No. 2, f.o.b, County..... 1.00 {1.10 
Seconds, No. 2, f.o.b. Baltimore.. .... june 
Standard 9s, f.o.b, Baltimore...... 
Standard 1s, f.o.b. Baltimore..... --.. {Out 
5.00 
TOMATO 
Standard, No. 10.. a ee 
Standard, No. 2 soc sens 
Canned Fruits 
APPLESt 
Maine, No, 10..... 5.76 6.25 
Mew York, NO. 5.86 5.76 


Maryland, No. 3, f.o.b. Seitienere. « 4.50 Out 
Pennsylvania, No. 10, f.o.b. —_ 4.50 4.00 


Maryland, No. 10, f.o.b. Balto.. 150 Out 
APRICOTS 
California Choice, No. 2%...... oo 2.85 256 
Standard, No 1.25 1.25 
Standard, No. 2, Preserved....... 1.50 Out 
Standard, No. 2, in Syrup..... ees 1.25 $1.40 
BLUEBERRIES 
CHERRIES3 
Seconds, White. No. Out 
Standard, Red, Water, No. 2....... ie 
Standard, White, Syrup, No. 2..... 
Extra Preserved, No 2...... pea 2.00 Out 
Sour Pitted Red 10s, No. 2........ vce SOR 
Choice Standard 2.85 8.85 
GOOSEBERRIES$ 
PEACHES* 
California Standard, No. 2%, L.C. 2.65 2.65 
California Ex, Std., No. 2%, L.C. 2.90 3.25 
PEACHESt 
Extra Sliced Yellow, 1.60 1.40 
Standard White, No. 2....... Qut Out 
Extra Standard Yellows No. 2. 2.00 1.40 
Seconds, White, No. 2....... Out 41.15 


Seconds, Yellow, No. 2... 


Standards, White. No. 3... 2.00 42.00 
Standards, Yellow. No 3.... 2.25 42.00 
Extra Standard White, No. 3.... 2.50 $2.50 
Extra Standard yellow. No. 8..... 2-75 2.45 
Selected Yellow, No. 3...... poupone 50 3.50 
Seconds, White, No. 1.60 1.70 
Seconds, Yellow, No. 3......... 196 
Pies, Unpeeled. 1.25 91.20 
Pies, Peeled, No. ween 
Pies, Peeled, No. 10.......... eeee, 8.00 Out 


CANNED FRUITS—Continued 
PEARSt 


Balto. N.Y. 
Standards. No in Water........ 
Extra 2, in Syrup.. 1.35 41.30 
Standards, No. 3. in Water........ 1.75 1.20 
Standards, No. 3, in Syrup........ 2.25 Out 
Extra Standards, No. 3, in Syrup.. 2.50 {2.00 
Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Grated, Extra, No. 2...... 
Bahama Sliced, Ex, Std., No. 2.... Out Out 
Bahama Grated, Ex. Std, No, 2.... .... 91.50 
Hawaii Sliced, Extra, No. , 3.20 4.25 
Hawaii Sliced. Standard, No. 21%4.. 2.95 3.75 
Hawaii Sliced, Extra, No. 2...... - 2.50 2.85 
Hawaii Grated, Extra, No vesdene 2.25 1.76 
Hawaii Grated Standard, Ne. 
Shredded, Syrup, No. 10........... 
Crushed Extra, No. Out 
Eastern Pie, Water, No. 2......... ee 
Eastern Pie, Water, No. 10........ Oe. nace 
PLUMSt 
ae 
Black, Water, No. 
RASPBERRIES$ 
Black, Water, No. 2 1.75 
Red, Water, No. 2.. osee 
Black, Syrup, No. 2 ae 
Red, Syrup. No, 2.. i 
Red, Water, No i0:: 
STRAWBERRIES$ 
Extra Standard, ou. No. 2...... 2.00 92.35 
1.60 2.00 


Preserved, No. eee FID 
Standard, Water, No. 10........... 8.00 410.00 
Canned Fish 
HERRING ROE* 


LOBSTER* 
Flats, 1 Ib., case 4 doz... 
Flats, % lb., ease 8 doz... 
Flats, %4 Ib 


OYSTERS$ 
1.20 
2.60 
Standards, 2 

SALMON* 
Red Alasks, Tall; Ne 2248 
Cohoe, Fiat. No. i 
Pink, Tell; Me 1..... 21.15 1.15 
Columbia, Tall, No. 

SHRIMP$ 
Wet or Dry, No 1%......... 


F. Eastport, Me., 1921 sok, 

California, per case............. 

TUNA FISH—White, Case 

California, 6.25 
eee 7.75 
15.50 
Californie, - 6.00 
California, 1s, Blue Fin........... cose (GE 
California, %s, Striped ........... .... 5.50 
California, 1s, Striped ........... ‘ese Gal 


N.Y. Balto. N.Y. 
1.30 1.80 
1.25 1.25 
Out 1.60 
3.50 | 
3.60 
3.50 
1.15 
4.90 
| 1.10 
44.50 
41.00 7 
94.50 
41.00 | 
4.95 
41.35 
41.10 
CORN? 11.45 
1.45 
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Wayside 


Observations 


“Pittacus said that half was more than the whole.” 

But who was Pittacus? 

Oh, my friend, it doesn’t matter; for our present purpose 
it is enough to know that ‘‘Pittacus said that half was more 
than the whole.” 

Of course, you will ask a very natural and altogether 
pertinent question—which half? 

And we ancwer without so much as batting an eye— 

The other half, not the half which has passed, of which, 
of course, nothing remains, but the other half; the second half, 
the remaining half; it is this half which will make the whole— 
canning year. 

Yes, of course—that’s what we mean—that the year’s 
business in canned foods will be made during the second half 
of the year. 


How do we know? 


We don’t. 


And yet, until convincing proof to the contrary shall be 
adduced, we insist that the second half of the present canning 
year will carry the great bulk of the year’s business. 


The first half of the year, being now a closed chapter, may 
be read by whomsoever may be interested in the events which 
it chronicles. 

It isn’t an impressive record; the story is dull and drab 
and altogether lugubrious, but an improvement upon preced- 
ing chapters; the story brightens as it goes along. 


There was the long and tediously dull winter, during 
which there was little else to do than build hopes of the coming 
of spring. 

Come spring. . 

Come peas and strawberries and spinach and stringless 
beans, et cet., et cet. 


And come, also, methinks, disappointment; yet, as Diogenes 


would say, ‘“‘Be of good cheer, I see land’’—dry enough, it is Fj 


true, but, wet or dry (and which is it, my dear? )—land, land, 
land— 


It was our estimable friend Xenophanes who once ob- 
served: 
“And no man knows distinctly anything, 
And no man ever will.” 


When one considers the very light pack of tomatces for 
the season of 1921, and when one bears in mind, as one well 
may, that both the retail grocer and the wholesale grocer have 
not been buying canned tomatoes after the manner of their 
well-remembered farmer practice, one is encouraged to think 
that the forthcoming pack of tomatoes, even though it should 
prove a large pack, need bring no sensations of woe or distress 
to the canner’s bosom. 


There is the fear, however, that canners of tomatoes, dis- 
trustful of the market, will pursue the buyer with almost offen- 
sive eagerness and persistence, so much so as to repel him 
rather than attract him. 


If the year through which we are journeying is to prove 
a profitable adventure, it is important that tomatoes and corn— 
the bright, particular stars of the canned foods firmament— 
shall not fail of our hopes. 


Thus do we put upon tomatoes and upon corn the tre- 
mendous responsibility of translating all our cheerful hopes 
and expectations into living realities. 


Let us go into the second half of the year cheerfully and 
confidently, determined that if it hold advantage for us, that 
the advantage shall not remain unimproved. 
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CHICAGO MARKET 


( Continued from page 12) 


matoes are also cheap, and at present the city demand for 
canned foods has been extinguished by the Greek and Italian 
fruit and vegetable stores. This situation will last for some 
time, and is one of those conditions which are confronting the 
canned foods market and not a theory. 


No new peas have arrived from Wisconsin so far, though I 


understand that samples which have been received show excel- 
lent quality. 


The Indiana pack of peas was disastrously affected by the 
drought, and the crop was injured in quantity and in some parts 
of the state in quality. The tomato plants throughout In- 
diana are said to be looking well and growing finely, promis- 
ing a fine yield, provided no great vicissitudes of weather do 
not come to hurt the prospect. 

I realize that this communication is not very interesting, 
but what can a fellow find to write about when the market has 


been closed for nearly or quite four days. I will promise to 
make up for it next week. 


WRANGLER. 


KERR’S REVIEW OF THE BALTIMORE MARKET 


Baltimore, Md., July 7, 1922. 


Things remain but little changed since our letter of a 
week ago. Patriotic America has meanwhile been celebrating. 


The rather extraordinary weather of the past week has 
not been without effect upon the seller of future tomatoes; it 
seems to make a difference to the seller ef future canned foods 
whether he work in fair or foul weather. When the weather 
is fair, the future seller ventures forth confidently; but he is 
timid and afraid when the weather is foul. 


Future ones may still be bought at 52%c, twos at 77%c, 
threes at $1.1214, and tens at $3.40a3.50. These prices for the 
most part refer to country packs. Among city canners higher 
prices for future tomatoes continue to prevail. But even in 
the city, provided one approaches the seller with business in 
hand, ones may be bought at 52%c, twos at 80c, threes at 
$1.15, and tens at $3.75. Having booked their full pre-season 


complement, some city canners are no longer receptive to busi- 
ness. 


Spot tomatoes, particularly in Baltimore, are in extremely 
light supply. Ones are practically unobtainable, and twos have’ 
become extremely scarce. Threes have long been in reduced 
supply. Twos, may still be bought at $1.05, though the ten- 
dency of the market is upward. Threes, $1.50a1.55. 


Stringless Beans—The market has been very unsettled; 
it has been made so because of the eagerness with which some 
sellers have sought the buyer, and the readiness with which 
they consented to buyers’ ideas of values. The market still 
remains unsettled, and may continue so for a little while. But 
that the market will after a while materially change. we be- 
lieve there can be little doubt. Now the market is with the 
buyer, but after a while it will be with the seller. If preseni 
high prices for raw material should continue, sellers will be 
obliged to insist upon higher prices than those at which they 
have recently shown a willingness to receive business. The 
following prices are subject to upward or downward revision: 


Standard Cut Green Stringless 2s, 87%4a90c; 3s, $1.30: 
10s, $4.00a4.25. 


Standard Whole Green Stringless 2s, 95c; 3s, $1.40; 10s. 
$4.50. 


Standard Cut Green String Beans 2s, 80a85c; 3s, $1.20: 
10s, $3.75. : 


Standard Whole Green String Beans 2s, 90c; 3s, $1.30; 
10s, $4.00. 


Corn, long neglected, now seems to stand with a more 
sturdy and more confident erectness. And who will deny that 
peas are in light supply? And so it is with still other things 
of canned foods; stocks of them are greatly reduced. The 
market’s advantages still remain with the buyer, but the time 
may be said to be not far distant when, under pressure of 3 
more widely awakened interest in canned foods today’s excep- 
tional buying opportunities shall have greatly diminished. We 
solicit your orders and your enquiries, and promise careful and 
painstaking attention to them. 


EDWARD A. KERR. 
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EVERY CANNER 


is anxious to have his product reach the consumer in the best possible shape. 
When the cause of flat sours, and other similary evils, is directly traceable to un- 


cleanliness, the profitable effect of keeping your plant properly clean and san- 
itary should readily appeal to you. 


Sanitary 
Cleaner and Cleanser 


Mla is used by hundreds of canners for this very purpose. Its 
circle 


thorough cleaning qualities together with its free rinsing, 
harmless nature, all serve to make it especially fitted for re- 
moving the objectionable matter from your utensils and equip- 
ment, to the end that your product will not lose in quality 
because of uncleanliness, but reach the ultimate consumer in 


in every the most wholesome condition. : 
Package 
Your supply man will fill your order for this cleaner. { 
The J. B. Ford Co. Sole Mnfrs 


Wyandotte, Mich. 


“FAMOUS THE WORLD OVER” 


Max AmsClosing Machines 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


Chas. M. Ams, Pres. 


CHICAGO OFFICE: MAIN OFFICE: 
20 E. Jackson Boulevard 101 Park Ave., New York City 


ROCHESTER (N. Y.) OFFICE: 
705 Commerce Bldg. 


For Sanitary ans | 
| 
| 
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EDITORIAL JOTTINGS 


Please Change the Address—lIt is now more than three 
months since we moved the offices of The Canning Trade from 
the State Bank of Maryland Building to 107 S. Frederick St,, 
Baltimore, and requested all to make note of the change, but 
there still come to us many communications, and most ex- 
changes, under the old address. It will facilitate the delivery 
of mail if you will kindly make note of the new address and use 
it instead of the old one. 


Justice to Pink Salmon—President G. P. Halferty, of the 
Associated Pacific Fisheries, Seattle, Wasch., writes us, seriously 
objecting to the remarks in our issue of June 19, under the 
Chicago Market, in which pink and chum salmon are spoken 
of in anything but a flattering way. In that issue ‘‘Wrangler,”’ 
the writer, said: 


The reason that canned salmon is dragging is not 
altogether because the warm weather has been so 
slow coming, but there is another reason, and it is that 
during the war period salmon canners put enormous 
quantities of pink salmon on the market, and people 
do not like it, and many people have quit using canned 
salmon because they think it is all of the same quality 
and flavor as pink salmon. I have made some investi- 
gations among consumers that satisfies me that this 
is the case. The sale of medium red Alaska or of 
Cohoe salmon has almost ceased because the retailers 
have been induced to handle pink salmon in its stead. 
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It is a great pity that canners permit themselves 
to pack pinks and chums at all, as their forced sale, 
on a low-price basis, induces dealers to push them, 
with the result that consumers lose their Jiking for all 
salmon and quit using any of it. 


Precident Halferty merely seeks to correct a wrong im- 
pression regarding these grades of salmon, and, personally, we 
heartily agree with him. He calls attention to the fact that 
pink salmon has been found by the United States Bureau of 
Fisheries to be as high in proteins as Chinook or Sockeye 
salmon, and rates far above many commonly used foods. Chum 
salmon, for instance, is credited with 21.46% protein, pink 
salmon 21.40%, as compared with sirloin steak 16.50%, eggs 
13.10%, canned baked beans 6.90%, and potatoes 1.80%. Thus 
you will see from this scientific rating that these two grades 
of salmon, spoken of in this industry in a disparaging way as 
a rule, are really very fine food products. 

Leaving the scientific and getting back to personal tastes, 
we must confecs that we have never understood the market 
rating of pink salmon as being lower than Alaska red, for 
instance. There are a lot of Tom Fool ideas in the wholesaling 
of many food products which do not “gee’’ with the actual 
conditions as we look at them. This may be set down as only 
a personal whim, but if so we can assure our readers that there 
are a whole lot of these persons standing with us. Pink salmon 
stands out as one of these, to us, peculiar market ideas. Fine 
pink salmon, if we take the color basis alone—and that is the 
way the consumer must take such remarks—is very much 
finer than any of the red salmons. We prefer it and have 
always preferred it, and have never understood why it was 
rated in the reverse ratio. ‘‘Clover Leaf’? brand salmon, in this 
neck of the woods, has always been one of the most expensive 
brands of salmon, and, so far as the consumer is concerned, it 
makes no difference whether it be packed from King Salmon, 
Silversides, Sockeyes or Chinooks, it is a pink salmon, and if 
you condemn pink salmon, or grade it as low quality, you con- 
demn this fine salmon, and that is the style of market lingo 
which we brand as Tom Foolery. 


There are grades of so-called salmon which we believe 
should not be packed as salmon, even if they are members 
of the salmon tribe. They are neither pink nor red, but rather 
a dirty white, yellow or almost every other color; possibly 
good food fish, but for the good of the salmon industry they 
should be barred as salmon, and if packed should be sold under 
some other name. A poor quality article of this sort bearing the 
name of salmon will bring all the whole family of fine salmon 
into disrepute, and there can be nobody to blame for it but the 
canners who put it up and sell it, and an Association such as 
the Associated Pacific Fisheries, which permits it to go onto 
the market as salmon. If the canners are not interested in 
protecting their own business against false impressions, no one 
else can be expected to be, and the salmon canners have some 
corrections to make that their product may have the apprecia- 
tion they want it to have. 

The writer’s family is an extensive consumer of canned 
salmon. Wetry to buy this fine pink salmon, but do not always 
get it. When we do get it, the dishes are “licked clean’’; but 
when the dirty-white fish—whatever it may be—comes to the 
table, it goes off practically untouched. The writer’s father 
nearly forty years ago induced our local grocer to stock the 
first case of canned <:almon ever seen in our section of the city, 
and as was his want—and is today with all his family—he 
advocated its use and induced his neighbors to use it. But. 
despite his long familiarity and actual fondness for the dish, the 
above is the true record of our feelings towards this poor, off- 
quality fish. We are enthusiasts on canned foods, and if we 
find this fish so unfavorable, what must the average consumer 
think of it? The salmon canners may take this as a true test. 

If it be necessary to rebrand this white or off-colored fish. 
it would be better to do so rather than to bring all salmon into 
doubt, and cause many to refrain from buying 1t. 


The Effect of Example—Just about a year ago our special 
correspondent made a trip to the Hawaiian Islands, and while 
there wrote a story on ‘‘Pineapple Canning,’”’ from first-hand, 


sight-on-the-scene data, illustrating it with many photos, all. 


of which appeared in The Canning Trade in due course of time 
as a serial article. It was a mighty fine article, finely written 


and very extensively read, and was merely our contribution 
to one of the great branches of the canning industry, gladly 
rendered, as we have done for most items in canned foods; an 
uninspired article for which we received not one cent, and for 
which we would not have accepted one cent, if it had been 
tendered. 


Ns 

| 
| 
| 
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But now we note, a full year behind us, come our con- 
temporaries with similar articles—too similar for comfort— 
elaborately displayed and featured. But in addition it would 
ceem the Hawaiian pineapple canners have begun a big advertis- 
ing campaign, and their advertisements are even more promi- 
nent in these issues than the articles we refer to, but you do 
not notice their ads. in The Canning Trade, do you? There is 
nothing new or strange about this; it has always been so since 
the beginning of canning—The Canning Trade is expected, and 
gladly does, boost canned foods in every way possible. One 
would think, however, that when the industry had money to 
spend in boosting their business it would number their ‘old 
faithful’ among the beneficiaries. Or is it, as an old canner 
said recently: ‘Judge, they don’t have to buy you; they know 
you are always with them’’? 


SLOPPY PACKING LOSES BUSINESS 


American Abroad Writes of Bad Results of Exporting Goods 
Inadequately Protected, 


Prepared by the Foreign Trade Bureau of The (N. Y.) 
Merchants’ Association. 


The Merchants’ Association has just received a communi- 
cation from an American association in a foreign country, whicl: 
points out specific losses in business that have just occurred 
because of the unfortunate reputation which American exporters 
have in connection with their overseas shipments. This letter, 
from an American writer, was sent in a spirit of helnfulness, 
not criticism. 


Doubtless, many American firms pack their export ship- 
ments as securely as the best exporters in other countries. Un- 
fortunately an unfavorable reputation, once established, or a few 
recent isolated instances of faulty packing, continue to keep 
alive the bad name which this country has abroad in connection 
with its overseas shipments. Every American exporter should 
be alert to safeguard his shipments from such complaints. 


Poor Packing Costs Big Order. 


The statement referred to, which was received late in June, 
is as follows: 
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“One thing occurs to me particularly at this time as being 
perhaps a province in which you can lend some very valuable 
assistance, and that is that millions of dollars worth of American 
business are being lost in the Far East simply because our goods 
come poorly packed. I was just talking with a business man 
this morning and he told me of one single instance where a 
three hundred thousand dollar order for machinery went to a 
British firm in preference to an American, although the Ameri- 
can price wag four and a half per cent less, for the simple 
reason that the American firm had a reputation for poor packing 
and this order was desired in good shape and without any risk. 
This same gentleman told me that in his particular line, he ai- 
lowed 5 per cent for breakage, whereas the allowance on the 
importation of goods from Germany was only one-half of 1 per 
cent. He gave me numerous other instances, and I have heard 
the same thing from various other reliable sources. So that it 
really is a matter deserving of the most careful attention of 
our foreign trade people.” 


LIABLE TO BE ELECTED PRESIDENT INSTEAD 
OF SENATOR. 


Col, Albert W. Sisk, of Caroline county, Md., termed “A 
prominent Eastern Shore Methodist, and a “dry” man, has de- 
clared himself in favor of the repeal of the Volstead act, and 
offerg sometihng in its place which he deems more effective, ac- 
cording to the Snow Hill (Md.) Democratic Messenger. The 
remedy for present and past conditions offered by Colonel Sisk, 
states the Messenger, is as follows: “The Government manu- 
facture all the liquor and guarantee its purity, and distribute 
it at very nearly cost.” 
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SANITARY CAN 


Wheeling 


NEW YORK OFFICE 
Room 1313-32 Broadway 


DALLAS, TEX., OFFICE 
517 Dallas County State Bank Bldg. 


THE WHEELING 


CLOSED 
WITH 


IS THE PERFECT CONTAINER 


WHITAKER-GLESSNER CO. CAN DEPARTMENT 


CHICAGO OFFICE 
1966 Conway Building 


THE No. 100 MACHINE 


West Virginia 
INDIANAPOLIS OFFICE 
Transportation Building 


COLUMBUS, O., OFFICE 
Columbia Building 


RE NNEBURG’S 


. Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


MADE BY 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2638 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 
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BETTER SEALING 


For 
BETTER BOXES 


“Seal” Brand silicate of 
soda will seal any grade of 
corrugated or fibre shipping 
case so that it will stay sealed. 


Let Us Send You A Sample. 


Philadelphia Quartz Company 
“Silicate of Soda in all of its Various Forms’’. 


121 South Third st., Philadelphia, Pa. 
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SMILE AWHILE 


| 


TWO PAIR 
First Lady (in village shop, speaking to another patron )— 
“Would you mind if I made may small purcha‘e first? We 
have a horse outside and he won’t keep quiet.” 
Second Lady—“‘‘Certinly; but you won’t be very long, will 
you? Ihave a husband outside, and he’s rather restive, too.”— 
Punch. 


TOO TRUE 
Binks—‘‘He’ll never get along in life. 
his mouth he puts his foot in it.’ 
. Banks—‘‘Well, that’s one way of making both ends meet.” 


EASILY SOLVED 
Teacher—‘‘How did Crusoe live?” 


Willie Willis (whose father is a publisher )—Off the royal- 
ties from his book. IT suppose.’’—Judge. 


HELPED TO CARRY HIM 


Policeman—‘‘So you admit the unfortunate boy was car- 
ried to the pump and half drowned? What part did you take 
in this cruel affair?” 

Boy—“The left leg.”’ 


FOOLISH QUESTION 
Clergyman—‘‘PDo you take this woman to be your lawfully 
wedded wife?” 
yroom—‘‘Say, what do you suppose I yanked you out of 
bed at this hour of the night for?’’ 


UNSOLVED 
how’s Mrs. Ailing?’’ 
“Died yesterdav. I’m told, sir.’’ 
“Dear, dear! Gone to join the great majority?” 
“Well, I wouldn’t ’zactly say that, sir. She was a good 
woman. so far as I know.’’—Stray Stories. 


THE NEWSPAPER VISITOR 
“And so you work in the composing room! Isn’t that fine!” 
“‘T’ve been here ten years.” 
_ “Won't you sing something you’ve composed?” 
LITERATURE AND READING 
Newrich—“‘‘Now, le’see. I’ve ordered sets of Scott, Dickens. 


Irving an’ all them boys. Now show me somethin’ to read.”’— 
Life. 


Every time he opens 


PLAYING SAFE 
Kriss—‘What did you heve on the fifth race?” 
Kross—‘‘Just a pair of borrowed field g’asses.’’—New 
York Sun. 


NOT VERY COMPLIMENTARY 
Mics Jones—‘‘You are quite an early bird, Mr. Smith?” 


Mr. Smith—‘‘Yes, indeed! And I’ve caught the worm. 
too!” 
NERVE 

“Sir,” said the Youthful Aspirant, “I wish to marry your 
daughter.” 

“Go to it!’? shouted her father. ‘‘Any man that’s got the 
nerve to double his expense account in these times can take his 
choice of my daughters. He’s bound to succeed.’”’—Richmond 
Times-Democrat. 


IN THE NEAR FUTURE 
First Tramp—‘‘Come on bo; hook on. 
in a coupla minutes.” 
The Other One—‘‘Wait ’til I buckle on me parachute. 
guard might fling us off.’’—Detroit News. 


Dis airship starts 


De 
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WHERE TO BUY 


———<the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Abtomatic anmaking Machinery. See Can- 
makers’ Machinery 
BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 
Huntley Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Blowers, pressure. ‘See Pumps. 


BOILERS AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 

kaw Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 

Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem. N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohiot 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
ae Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 
AAS corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can, 
BROKERS. 


» G. Hayes, Baltimore, Md. 
L. Jones & Co., Chicago. 

Bed H. Shaw, Chicago. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 

Buckets. 

Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gaseline, etc. 

A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling "Machines. 
CANMAKERS’ MACHINERY. 

ime Machine Co., Max, New a City. 
W. Bliss Co., Brooklyn, nm. ¥. 

A. Can Mch y. Co., Chicago. 

John R. Mitchell bo. Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., ae timore. 

Can Markers. See tampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 


Avene Machine Co., Salem, N. J. 

A. Robins & Co., Baltimore. 

Scott Co., Baltimore. 

Zastrow Machine’ Co., Baltimore. 

Canning Experts. See Consulting Experts. 
Can Openers. 

Can Stampers. See Stam 


rs and Markers. 
Can Testers. 


See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines. bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 
—— Can Co., Baltimore. 

W. Boyer & ‘Co., Baltimore. 
Continent Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 

Heekin Can Co., Cincinnati, O. 

— Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Whitaker Glessner Co., Wheeling, W. Va, 

Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 


Machine Co., N. J. 
. K. Robins & Co., B altimore. 


prin Machines, colderless. See Closing 
Machin 


es. 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyers, gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& — MACHINERY, 


seed, 

Huntley’ Mig” Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 

Singlairs Scott Co., Baltimore. 


Cleaning and Washing Machines. bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks. process time. See Controllers. 

CLOSING MACHINES, epen top cans. 

Ams Co., Max, New City. 

E. . Bliss Co., Brooklyn. N. Y. 

Cameron Can Mehy Co.. Chicago, mm. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Whitaker Glessner Co., Wheeling, W. Va, 

Coated Nails. See Nails. 

Coils. copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 
& CARRIERS, canners. 


W. Caldwell & Son Co., Chicago. 
va Porte Mat & Mfg. Co.. La Porte, Ind 
. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 
Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, 
Chickasaw Cooperage Co., ee. Tenn. 


CORN COOKER-FILLERS. 
Ayars N. J. 
Morzal Bros., 

. K. Robins ‘co. 

CORN CUTTERS. 

A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 

CORN SHAKERS (in the car). 

Ayars Machine Co.. Salem. N * 


Consult the advertisements for details. 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, 


Peerless Husker Co., Buffalo, 


Cun Mixers and Agitators. See Corn Cooker. 
llers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky. 


Stecher Litho. Co.. Rochester, N. Y. 

U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 


Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 
H. W. Caldwell &-Son Co., Chicago. 


- Double-Seaming Machines. 
g See Closing Mchs. 


ing machinery 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and EB 
-lined kettles. See 


ined 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., a 


Factory Stools. See Sto 
Factory Supplies. Supplies. 
FACTORY TRUC 


M. Ryder & Falls, N. Y. 
K. Robins & Co., Baltimore, Md. 
Machinery. 
Fertilizers. 
FIBRE CONTAINERS fer foed (not her 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, bexbeard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers Rag Cookers. See Corn Cooker- 


Fill 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Huntley Mfg. Co., Silver Creek 
— Husker Buffalo. 

K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 


Filling Machine, syrup. See Syruping Ma- 
chines. 
MACHINES, catsup, etc. 
Robin Salti more. 
Seote Baltimore. 
Food See Choppers. 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mchy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and 
Huntley Mfg. Co., Silver Creek, 
Fruit Presses. See Cider Makers’ 
Gasoline Firepots. ~, Cannery Supp 
Gauges. pressure. time, etc. See Power Plant 
Equipment. 
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GEABS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS fer Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Philadelphia Quartz Co. ia. 
Governors, steam. Plant 
Grading Mches. See Cleaning and chy. 
Gravity Carriers. See 
G a Geek Huskers. See Corn Huskers. 
reen 
cs See Cleaning and Grad- 


Hoisting yo Carrying Mches. See Cranes. 


Hominy Making Machinery. 

Hullers nd Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 
Determining the Density 

yrupers, es, 

Taylor Instrument Cos. , Rochester, x; t: 
HYGRODEIKS. 

Taylor Instrument Cos., Rochester, N. Y. 

Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Jars, fruit. See Glass — etc. 
Juice Pumps. See Pum 


Kerosene Burners. Burn 
Ketchup Fillers. See Bottlers’ Mehy. 
Gi 


' KETTLES, copper, plain er jacketed. 
Bucyrus Copper Kettle Works, Bucyrus, O. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess 
Ayars Co. Salem, N 
ad Renneburg & Sons Co., Baltimore. 
K. Robins & Co., Baltimore. 
Mchy. Co., Baltimore. 


NIVES, miscellaneous. 
A. a Robins & Co., Baltimore. 


KRAUT CUTTERS 


J. E Smith Sons Co., 
LABEL Manufacture 
Calvert Lithograph Co. "Detroit. 
H. Gamse & Co., Balt timore. 
R. J. Kittredge "& Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, AS 
U. S. Printing & ‘Litho. Co.,, Norwood, Ohio. 


LABELING MACHINES, can 
The Fred. H. Knapp Co., 


LABORATORIES fer analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated ee Restate. 

ie Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, cann 
Arabol Mfg. Co. "New York City. 
The Fred. . Knapp Co., Yonkers, N. Y. 


PEA and BEAN SEED. 


Leonard Seed Co., Cee. 
3. B Rice Seed Co., ambridge, N. 


PEA CANNEBS’ 
Ayars Machine Co., Salem, N. Fi 
Huntley Mfg. Co. Silver Creek, - « 
obins & Co., Baltim 
Pea Harvesters. See ‘Machinery. 


ea Hullers and Viners. 
Chisholm Scott ¢ Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine F 
Chisholm Beott Columb oO. 
Frank Hamachek, Kewaunee, is. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


EELING MACHINES, 
Sinclair -Seett Co., Baltimore. 
PEELING TABLES, continueus. 
aves Machine Co., Salem, N. J. 
. K. Robins & Co.. Baltimore. 


Gomes Sheet Metal. See Sieves and 


Screens. 
Picking Boxes. Bask etc. 2 Baskets. 
Canners’ 


Picking Belts and Tables. See Pea 
Mehy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ 
Power Transmission Mchy. See Power Plant 
uipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Ninclair-Scott Co. Baltimore. 
PUMPS, air, water, brine, oo 
A. K. Robins & Co., Balti: 
Ams Machine Co., Max, Mow York City. 
Retort Crates. See Kettles, process. 
PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 
REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem. 
Huntley Mfg. Co., Silver ee 
Edw. Renneburg Sons Co., 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Cap 
Sealing Machines, bottle. Bottlers’ 
Sealing Machines, sanitary cans. See Closing 

Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 

SHEET METAL MACHINERY. 
E. W. Bliss Co., Brooklyn, z. 
Cameron Can Mch y. Co., Melber. Til. 
McDonald Machine Co., Chicago, lll, 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, 


Slicers, fruit and vegetable. Ry a and 
licers. 


SILICA OF SODA, for pasting boxes. 
Philadelphia Quartz Co., Philadelphia. 

SOLDER. 
Sorters, pea. 


See Cannery 


See Baskets. 


See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co.. Silver Creek, N. Y. 


STAMPERS AND MARKEBS. 


Ams Machine Co., Max, New Yors City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kettles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking aad brass 
A. K, & Baltimore. 
STIRRERS FOR KETTLES. 
¥F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, Ohio. 
Mfg. Co. Silver Creek, 

Ww 
A. K. Robins & Co. Bal Baltimore. 


Supplies, e: line shaft, 
Supply House and ST ‘Agents. See Gen- 


nts. 
‘See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., go Ohio. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Baltimore. 


Tables, picking. See Pea Canners’ Mchy. 


METAL. 
H. Langsenkamp, Indianapolis. 
Co. Beicimore, d. 
TANKS, glass lined 
F. H. Lavgsenkamp, Ind. 
TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
THERMOMETERS Index and Recording, angle 
or Straight. 
Taylor Instrument Cos.. Rochester. N. Y. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Huntley Mtg. Co., Silver Creek, N. ¥. 

Robins & €o., Baltimore. 
a... Boiler Works, Marion, Ind. 
Tomato Seed. See Seeds. 


TOMATO WASHERBS. 


Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
ht Boiler Works, Marion, Ind. 


Transmission Machinery.’ See Power Plant 


Equipment. 
Trucks, Platform, etc. See Factory met 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed Reg- 
ulators. 
VALVES. 


H. W. Caldwell & Sons Co., Chica; 

Vegetable Corers, etc. See Corers ro Slicers. 
VEGETABLE CUTTERS, OKRA, ETC 

E. J. Lewis, Middleport, N. z. 

J. E Smith Sons Co., Buffalo, N. Y. 

Vegetable Parers. See Paring Machines 

Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, “Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machiner 
Washers and scalders, fruit, etc. See Scalders 


WASHERS, can and Jar. 


Ayars pachine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Machines, can. ~ Canmakers’ Mchy. 

ound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper. See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Word Co., Wyandotte. Mich. 
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3 Manufactured to hold 800, 1,000 and 1.200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
4 riveted to each kettle. Constructed so as to use either water, 
} dry steam. or open bath process. 
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ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


{IMPROVED STEEL PROCESS KETTLE 


A Good PRODUCT plus an 


attractive “GAMSE LABEL” 
pn your C 

properly 

spells “SUCCESS 


operate LITHOGRAPHIC 


High Speed Offset Presses—than any 
house in Baltimore and can save you 
MONEY on your Labels. el Write Us 


GAMSE BRO. 


-LITHOGRAPHER 
bamse Building, BALTIMORE, MD. 


MANUFACTURERS OF 


MAIN OFFICE 


TIN CANS 


\ CAPACITY 600 MILLION CANS PER YEAR 


BALTIMORE, MD. 
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